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ABSTRAK

Yuni Kurmaela (1708302083). 2021. “Penerapan Kegiatan Humas Di RCTV Dalam
Menjaga Brand Positioning Dalam pandangan Stakeholder”. Cirebon: Jurusan
Komunikasi dan Penyiaran Islam, IAIN Syekh Nurjati Cirebon.

Penelitian ini dilatar belakangi oleh RCTV yang tidak memiliki divisi khusus
humas, namun di RCTV tetap menerapkan kegiatan humas internal dan eksternal. Karena
dalam pelaksanaannya berjalan dengan baik sehingga mendapatkan tanggapan yang
positif dari stakeholder.

Tujuan dari penelitian ini adalah, untuk mengetahui bagaimana penerapan
kegiatan Humas di RCTV dalam ‘menjaga Brand Positioning dalam pandangan
stakholder dan untuk mengetahui bagaimana tanggapan stakeholder terhadap penerapan
kegiatan humas di RCTV. dalam menjaga brand  positioning dalam pandangan
stakeholder.

Adapun metode - penelitian yang penulis gunakan -yakni “metode deskriptif
kualitatif dengan pendekatan studi kasus. Sumber data pertama yaitu data primer,
diperoleh dari wawancara mendalam dengan Pimpinan Redaksi, Manager Marketing, dan
Reporter serta Stakeholder. Kedua data sekunder diperoleh dari pustaka, literatur,
penelitian terdahulu, buku-buku, dan laporan-laporan yang berkaitan dengan penelitian.
Teknik pengumpulan datanya dengan observasi, wawancara, dan dokumentasi. Teknik
analisis datanya menggunakan model Stake yakni pengumpulan data, interpretasi
langsung, membentuk pola dan mencari. kesepadanan, mengembangkan generalisasi
naturalistik melalui analisis data.

Hasil dari. penelitian ini yaitu: 1) Penerapan kegiatan humas di RCTV dalam
menjaga brand positioning. dalam pandangan stakeholder yakni kegiatan internal dan
eksternal. Kegiatan internal seperti melakukan jrapat antar.-divisi dan rapat perdivisi.
Sedangkan kegiatan eksternal-seperti menjalin-komunikasi dengan baik dan melakukan
kunjungan kerumah narasumber atau-klayen, -memberikan garansi dan bonus kepada
stakeholder , bekerjasama dengan pemerintah dan DPRD, merekomendasikan UMKM
kepada stakeholder yang lain; melakukan liputan-diluar' studio yang bertujuan untuk
menambah relasi RCTV. 2) Tanggapan stakeholder terhadap penerapan kegiatan humas
dalam menjaga brand positioning dibenak-stakeholder-yakni memiliki tanggapan yang
baik. Karena stakeholder merasa senang karena RCTV selalu sigap dan bersikap sopan
dalam menghadapi komplain dari klayen, memberikan bonus garansi kepada klayen yang
merasa belum puas terhadap kinerja RCTV, memberikan masukan kepada stakeholder
untuk perkembangan usahanya, dan penyebaran informasi cepat selain ditampilkan di TV
juga ditampilkan di Youtube sehingga banyak orang yang melihatnya.

Kata kunci: Kegiatan Humas, Brand Positioning, dan Stakeholder.



ABSTRACT

Yuni Kurmaeala (1708302083). 2021. “Implementation Of Public Relations
Activities In Maintaining Brand Positioning In The View Of Stakeholders”
Cirebon: Communications and Islamic Broadcasting Program, IAIN Syekh
Nurjati Cirebon.

The research was motivated by RCTV, which does not have a special
public relations division, but RCTV still implements internal and external public
relations activities. Because in its implementation it goes well so that it gets
positive responses from stakeholder.

The purpose of this study was to determine how the implementation of
public relation activities .in- RCTV in maintaining brand positioning in the
perspektif of stakeholders and to find out how stakeholders respond to the
implementation: of public relation.-activities on RCTV in maintaining brand
positioning in the view of stakeholder.

The research method that the writer uses is descriptive qualitative method
with a case study approach. The first data source is primary data, obtained from
in-depth interviews with the Chief Editor, Marketing Manager, and Reporters and
Stakeholders. Both secondary data were obtained from literature, previous
research, books, and reports related to research. Data collection techniques by
observation, interviews, and documentation. The data analysis technique uses the
Stake model, namely data collection;. direct interpretation, forming patterns and
looking for -equivalents, developing naturalistic generalization through data
analysis.

The results of this study are: 1) Implementation of public relations
activities at RCTV in maintaining brand positioning in the view of stakeholders,
namely internal and. external activities. Internal activities- such as holding
meetings between divisions and divisions meeting. Meanwhile, external activities
such as establishing-good communication and conducting visits to resource
persons or clients, providing guarantees and  bonuses to stakeholders,
collaborating with the government and DPRD, recommending msmes to other
stakeholders, conducting coverage outside the studio which aims to increase
RCTV relations. 2) stakeholder responses to ,the' implementation of public
relations activities in-maintainingthe’ brand positioning in the minds of
stakeholder, namely having.a good jrespanse. Because stakeholders are happy
because RCTV is always alert and polite in dealing with complaints from klayen,
giving a guarantee bonus to clients who are not satisfied with RCTV performance,
providing input to stakeholders for the development of their business, and
disseminating information quickly apart from being shown on TV it is also
displayed on youtube. So many people saw it.

Keywords : public relations activities, brand positioning, and stakeholders.
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NOTA DINAS
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