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ABSTRAK

AHMAD RIFAI : Implementasi Manajemen Marketing Pendidikan Blue Ocean
Strategy Melalui Pemanfaatan Media Sosial Dalam Meningkatkan Kuantitas
Calon Peserta Didik Baru di Pondok Pesantren Abu Manshur. TESIS. Program
Studi Manajemen pendidikan Islam. Pasca Sarjana IAIN Syekh Nurjati
Cirebon.

Ketatnya persaingan dan cara promosi tiap instansi pendidikan sangat
menentukan jumlah calon peserta didik ditiap sekolah/pondok pesantren. Oleh
karena itu peneliti tertarik untuk mengajukan judul penelitian “Implementasi
Strategi Marketing Pendidikan Blue Ocean Strategi Melalui Pemanfaatan
Media Sosial Dalam Meningkatkan Kuantitas Calon Peserta Didik Baru Di
Pondok Pesantren Abu Manshur”.

Penelitian ini bertujuan untuk : (1)mengkaji dan mendeskripsikan secara
lebih mendalam pola dan satrategi marketing promeosi calon peserta didik baru di
Pondok Pesantren Abu Manshur Kab. Cirebon. (2)mengkaji dan mendeskripsikan
secara lebih mendalam implementasi.promosi dan-strategi marketing blue ocean
melalui pemanfaatan media sosial di Pondok Pesantren. Abu Manshur Kab.
Cirebon. (3)mengkaji apa saja faktor pendukung dan= penghambat strategi
marketing pendidikan blue ocean strategi.di Pondok pesantren Abu Manshur .

Penelitian ini merupakan penelitian kualitatif. - Pengumpulan data
dilakukan melaui metode wawancara; observasi, dan. dokumentasi. Subjek
penelitian ini yaitu pengasuh pondok pesantren Abu Manshur Cirebon, santri
pondok pesantren-Abu. Manshur Cirebon, pengurus. pondok pesantren Abu
Manshur Cirebon, -dan wali santri Pondok Pesantren: Abu Manshur Cirebon.
Teknik analisis data yang disajikan melalui reduksi-data, penyajian data, dan
kesimpulan.

Hasil penelitian yang didapatkan bahwa :(1) Strategi yang diterapkan oleh
kepala madrasah dalam rekrutmen santri baru sudah baik dan cukup efektif untuk
menjaring santri baru. Yaitu: dengan pemanfaatan media sosial sebagai strategi
utama dalam melaksanakan proses pemasaran pendidikan. (2)Hasil yang dicapai
dari strategi PPDB yang diterapkan oleh kepala madrasah telah tercapai dengan
baik karena mampu meningkat dan menjangkau santri dari berbagai daerah.
(3)Ada beberapa faktor pendukung dan penghambat yang dihadapi dalam
melakukan strategi pemasaran di Pondok Pesantren Abu Manshur Cirebon.

Kata Kunci : Manajemen Marketing, Blue Ocean Strategy, PPDB
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ABSTRACT

Ahmad Rifai, Study Program: Islamic Education Management, Thesis Title: The
Management Marketing Implementation of Blue Ocean Strategy Education
through Social Media to Increase the Quantity of Prospective Students at Abu
Manshur Islamic Boarding School. Thesis of Post Graduate Program IAIN
Syekh Nurjati Cirebon, 2021.

Fierce competition and various promotion methods of each
education institute determines the numbers of propective student which they will
received on their institute or boarding school. Based on that ddescription, author
write this study with title, “The Management Marketing Implementation of
Blue Ocean Strategy Education through Social Media to Increase the
Quantity of Prospective Students at Abu Manshur Islamic Boarding School”

The goals of this study are : (1) To comprehend and describe
deeply regarding the pattern-and strategy of promotion marketing at Abu Manshur
Islamic Boarding School, - Cirebon. (2) To:comprehend and describe deeply
regarding promotion implementation and Blue Ocean strategy marketing through
social media at. Abu Manshur Islamic Boarding School, Cirebon. (3) To
comprehend supplementary. factors and ‘obstacles of -Blue Ocean strategy
marketing education at Abu Manshur Istamic Boarding School.

This study used qualitative methods. The collecting data process
done by interview, observation, and documentation. This study subjects are
caretakers, students, student parents, and staffs of Abu Manshur Islamic Boarding
School. The analysis method used 'in this study consist-of data reduction, data
presentation, and conclusion.

Through- the results of study author know that : (1) Strategy
implemented by the principal -ofboarding school which used social media
marketing implementation was effective enough to attract considerable numbers
of prospective student. (2) The results of PPDB strategy implemented by principal
of borading school indicated that quantity of prospective students and scope of
recruitment were escalated.(3).. There are several supplementary factors and
obstacles while ‘implementing marketing strategy at Abu Manshur Islamic
Boarding School, Cirebon

Key Word : Marketing Management, Blue Ocean Startegy, PPDB
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