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PEMANFAATAN MEDIA SOSIAL INSTAGRAM SEBAGAI MEDIA 

PROMOSI ONLINE SHOP LOLIYA STORE  

DIMASA PANDEMI COVID-19 

 
HIKMATUN NAZILAH 

1708302087 

 
 Virus corona atau Severe Acute respiratory Syndrome Coronavirus (COVID 19) 

adalah virus yang menyerang sistem pernapasan. Indonesia merupakan salah satu negara 

dengan penyebaran virus covid-19 yang cukup tinggi. Kondisi ini membawa dampak bagi 

para pedagang yang mengalami penurunan omset dikarenakan sepinya pembeli, untuk 

menyiasati hal tersebut banyak para pedagang yang berpindah dari offline store menjadi 

online store melalui media sosial. 

 Dari latar belakang tersebut timbul pertanyaan seperti : (1) Bagaimana 

pemanfaatan instagram sebagai media promosi online shop loliya store dimasa pandemi 

covid-19? (2) Bagaimana memaksimalkan fitur-fitur instagram sebagai media promosi 

online shop loliya store dimasa pandemi covid-19? (3) Bagaimana hambatan pemanfaatan 

instagram sebagai media promosi online shop loliya store dimasa pandemi covid-19? (4) 

Bagaimana solusi dari hambatan pemanfaatan instagram sebagai media promosi online 

shop loliya store dimasa pandemi covid-19?   

 Tujuan dari penelitian ini adalah : (1) Untuk mengetahui pemanfaatan  instagram 

sebagai media promosi online shop loliya store dimasa pandemi covid-19. (2) Untuk 

mengetahui upaya loliya store memaksimalkan fitur-fitur instagram sebagai media 

promosi online shop loliya store dimasa pandemi covid-19. (3) Untuk mengetahui 

hambatan dalam pemanfaatan instagram sebagai media promosi online shop loliya store 

dimasa pandemi covid-19. (4) Untuk mengetahui solusi dari hambatan  pemanfaatan 

instagram sebagai media promosi online shop loliya store dimasa pandemi covid-19. 

 Penelitian ini menggunakan jenis penelitian kualitatif, pendekatan studi kasus, 

sumber datanya adalah sumber data primer dan sumber data sekunder, adapun tenik 

pengambilan datanya menggunakan metode observasi, wawancara dan dokumentasi. 

Teknik analisis data dilakukan dengan empat tahapan yaitu pengumpulan data, reduksi 

data, penyajian data dan penarikan kesimpulan. Teknik penentuan informan 

menggunakan metode purposive sampling.  

 Hasil dari penelitian ini adalah : (1) pemanfaatan instagram sebagai media 

promosi online shop loliya store dimasa pandemi covid-19, diantaranya : Membuat 

konten yang menarik, Mendesain feed instagram yang menarik, Rutin mengadakan 

diskon dan giveaway, Membagikan hasil testimoni pelanggan. (2) upaya loliya store 

memaksimalkan fitur-fitur instagram sebagai media promosi online shop loliya store 

dimasa pandemi covid-19, diantaranya : Fitur Post, Fitur Hashtag, Fitur Instagram Story, 

Fitur Highlight (3) hambatan pemanfaatan instagram sebagai media promosi online shop 

loliya store dimasa pandemi covid-19, diantaranya : Lambatnya Jaringan Internet, 

jangkauan postingan, jumlah followers. (4) solusi untuk mengatasi hambatan dalam 

pemanfaatan instagram sebagai media promosi online shop loliya store dimasa pandemi 

covid-19, diantaranya : pemilihan provider atau wifi yang bagus, gunakan manajemen 

posting, gunakan jasa endors.  

Kata kunci : Pemanfaatan, media, promosi, online, pandemi 
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ABSTRACT 
 

UTILIZATION OF INSTAGRAM SOCIAL MEDIA AS ONLINE SHOP 

LOLIYA STORE PROMOTION MEDIA DURING  

THE COVID-19 PANDEMIC 

 
HIKMATUN NAZILAH  

1708302087 

   

 Corona virus or Severe Acute Respiratory Syndrome Coronavirus (COVID 19) is 

a virus that attacks the respiratory system. Indonesia is one of the countries with a fairly 

high spread of the COVID-19 virus. This condition has an impact on traders who 

experience a decline in turnover Due to the lack of buyers, to get around this, many 

traders have moved from offline store to online store through social media. 

 From this background, questions arise such as: (1) How is Instagram used as a 

promotional media for the online shop loliya store during the covid-19 pandemic? (2) 

How to maximize Instagram features as a promotional media for the online shop loliya 

store during the covid-19 pandemic? (3) What are the barriers to using Instagram as a 

promotional medium for the online shop loliya store during the COVID-19 pandemic? (4) 

What is the solution to the barriers to using Instagram as a promotional media for the 

online shop loliya store during the covid-19 pandemic? 

 The purposes of this study are: (1) To find out the use of Instagram as a 

promotional media for online shop loliya stores during the covid-19 pandemic. (2) To 

find out the efforts of loliya store to maximize Instagram features as a promotional media 

for the online shop loliya store during the covid-19 pandemic. (3) To find out the 

obstacles in using Instagram as a promotional media for the online shop loliya store 

during the covid-19 pandemic. (4) To find out the solution to the barriers to using 

Instagram as a promotional media for the online shop loliya store during the covid-19 

pandemic. 

 This research uses a qualitative research type, a case study approach, the data 

sources are primary data sources and secondary data sources, while the data collection 

techniques use observation, interviews and documentation methods. The data analysis 

technique was carried out in four stages, namely data collection, data reduction, data 

presentation and conclusion drawing. The technique of determining the informants used 

purposive sampling method. 

 The results of this study are: (1) the use of Instagram as a promotional media for 

the online shop loliya store during the covid-19 pandemic, including: Creating 

interesting content, Designing interesting Instagram feeds, Routinely holding discounts 

and giveaways , Sharing the results of customer testimonials. (2) loliya store's efforts to 

maximize Instagram features as a promotional media for the online shop loliya store 

during the covid-19 pandemic, including: Post Features, Hashtag Features , Instagram 

Story Features , Highlight Features (3) barriers to using Instagram as a promotional 

media for online shop loliya stores during the pandemic covid-19, including: Slow 

Internet Network, post reach, number of followers. (4) solutions to overcome obstacles in 

using Instagram as a promotional media for online shop loliya stores during the covid-19 

pandemic, including: choosing a good provider or wifi, using post management, using 

endorsing services. 

Keywords: Utilization, media, promotion, online, pandemic 
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