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ABSTRAK

NURMUNIROH AL FAJRI. NIM : 1908204025, “ PENGARUH KUALITAS
PELAYANAN, KEPERCAYAAN, DAN PROMOSI TERHADAP KEPUTUSAN
PEMBELIAN BUSANA MUSLIM PADA KONSUMEN QILA BOUTIQUE
JAMBLANG”, 2023

Penelitian ini bertujuan untuk mengetahui pengaruh secara parsial dan
simultan variabel kualitas pelayanan, kepercayaan, dan promosi terhadap keputusan
pmbelian busana muslim pada konsumen Qila Boutique Jamblang.

Penelitian ini menggunakan penelitian survei dengan pendekatan kuantitatif.
Populasi dalam penelitian ini adalah konsumen yang membeli produk busana muslim
di Qila Boutique Jamblang. Data yang diperoleh dari penyebaran angkat. Teknik
pengambilan sampel dengan menggunakan purposive sampling sebanyak 280 yang
dihitung menggunakan rumus slovin-dengan taraf kesalahan 5 %. Teknik analisis
data yang digunakan yaitu uji instrumen penelitian, uji asumsi klasik, uji analisis
regresi linear berganda, uji hipotesis, dan uji koefisien determinasi.

Hasil dari analisis-data uji t dalam penelitian ini menunjukan bahwa variabel
kualitas pelayanan, kepercayaan, dan promosi secara parsial mempengaruhi variabel
keputusan pembelian busana muslim pada konsumen Qila Boutique Jamblang.
Kemudian variabel kualitas pelayanan, kepercayaan, dan promosi berpengaruh
secara simultan terhadap keputusan pembelian busana muslim pada Qila Boutique
Jamblang. Hasil uji koefisien determinasi dipercleh perhitungan sebesar 63,1%
keputusan pembelian konsumen ditentukan oleh kualitas pelayanan, kepercayaan, dan
promosi, serta sisanya 36,9% dijelaskan oleh variabel lain.

Kata Kunci : Kualitas Pelayanan, Kepercayan, Promosi, Keputusan Pembelian.



ABSTRACT

NURMUNIROH AL FAJRI. NIM : 1908204025, "THE EFFECT OF SERVICE
QUALITY, TRUST, AND PROMOTION ON THE PURCHASE DECISIONS OF
MUSLIM CLOTHING AT QILA BOUTIQUE JAMBLANG CONSUMERS", 2023.

This study aims to determine the partial and simultaneous effect of service
quality, trust, and promotion variables on Muslim fashion purchasing decisions for
Qila Boutique Jamblang consumers.

This study uses survey research with a quantitative approach. The population
in this study are consumers who buy Muslim fashion products at Qila Boutique
Jamblang. Data obtained from the spread of lift. The sampling technique used
purposive sampling of 280 which was calculated using the slovin formula with an
error rate of 5%. The data analysis technique used is the research instrument test,
classical assumption test, multiple linear regression analysis test, hypothesis test, and
coefficient of determination test.

The results of the analysis of the t-test data in this study show that the
variables of service quality, trust, and promotion partially affect the purchasing
decision of Muslim fashion variables for Qila Boutique Jamblang consumers. Then
the variables of service quality, trust, and promotion simultaneously influence the
purchasing decision of Muslim fashion at Qila Boutique Jamblang. The results of the
test for the coefficient of determination obtained by a calculation of 63.1% of
consumer purchasing decisions are determined by service quality, trust, and
promotions, and the remaining 36.9% is explained:by other variables.

Keywords: Service Quality, Trust, Promotion, Purchase Decision.
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