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ABSTRAK

ALVIN NOOR MUHAMMAD. NIM:1808204101 “PENGARUH NILAI
SYARIAH DAN KARAKTERISTIK MARKETING SYARIAH TERHADAP
KEPUASAN NASABAH DI BANK SYARIAH INDONESIA KCP SILIWANGI
CIREBON.”2022

Penelitian ini bertujuan untuk mengetahui pengaruh nilai syariah dan
karakteristik marketing syariah terhadap kepuasan nasabah pada Bank Syariah
Indonesia KCP Siliwangi Cirebon. Menggunakan variabel Independent Nilai
Syariah, Karakteristik Marketing Syariah. Variabel Dependentya Kepuasan
Nasabah. Penelitian ini berbasis kuantitatif. Populasi yang diambil adalah
Nasabah Bank Syariah Indonesia KCP. Siliwangi Cirebon.

Hasil dari penelitian ini adalah variabel nilai syariah berpengaruh positif
dan signifikan terhadap kepuasan nasabah dibuktikan dari nilai t hitung < dari t
tabel yaitu 3,968 lehih besar dari t tabel 1,66123 dan nilai sig (0,000) > 0,05.
Variabel karakteristik marketing syariah berpengaruh positif dan signifikan
terhadap kepuasan nasabah dibuktikan dari nilai t hitung > t tabel yaitu 4,721
lebih besar dari 1,66123 dan nilai sig (0,000) < 0,05. Kemudian nilai syariah,
karakteristik marketing syariah-variabel bersama—sama berpengaruh signifikan
terhadap kepuasan nasabah dengan hasil F hitung > F tabel yaitu 11,470 > 2,36
dan nilai sig 0,000 < 0,05.

Kata Kunci : Nilai Syariah, Karakteristik Marketing Syariah, Kepuasan Nasabah



ABSTRACT

ALVIN NOOR MUHAMMAD. NIM:1808204101 "INFLUENCE OF SHARIA
VALUES AND SHARIA MARKETING CHARACTERISTICS ON
CUSTOMER SATISFACTION AT INDONESIAN SHARIA BANK BRANCH
SILIWANGI CIREBON."2022

This study aims to determine the effect of sharia values and sharia
marketing characteristics on customer satisfaction at Indonesian Sharia Bank
Branch Siliwangi Cirebon. Using the Independent variable Sharia Value, Sharia
Marketing Characteristics. Dependent Variable Customer Satisfaction. This
research is quantitatively based. The population taken is the customers of

Indonesian Sharia Bank Branch Siliwangi Cirebon.

The result of this study is that the sharia value variable has a positive and
significant effect on customer satisfaction as evidenced by the t count < from t
table, which is 3.968 which is greater than t table 1.66123, and sig value (0.000) >
0.05. The variable of 'Islamic marketing characteristics has a positive and
significant effect on customer satisfaction as evidenced by the value of t count >t
table, which is 4.721 which is greater than 1.66123, and the value of sig (0.000) <
0.05. Then the value of sharia and the characteristics of Islamic marketing
variables together significant effect on customer satisfaction with the results of F
arithmetic > F table that is 11.470 >12:36-and sig value 0.000 <0.05.

Keywords: Sharia Value, Sharia Marketing Characteristics, Customer Satisfaction
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