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ABSTRAK

Rindi Astuti, NIM: 1908204035, “Studi Komparasi Minat Beli Mahasiswa Pada
Jual Beli Online Dan Jual Beli Langsung Di Fakultas Ekonomi Dan Bisnis Islam
lain Syekh Nurjati Cirebon”. Skripsi 2023.

Indonesia saat ini berada dalam masa peralihan dari ekonomi tradisional
menuju ekonomi digital. Era dimana ekonomi tradisional adalah era dimana
sebelum teknologi informasi berkembang dengan pesat seperti sekarang.
Perkembangan ekonomi digital di tanah air terus berlanjut, bahkan Indonesia
dinilai memiliki potensi yang tinggi karena penetrasi pengguna internet yang
terus tumbuh. Kesadaran masyatakat dalam memanfaatkan internet sebagai
salahsatu media pemenuhan kebutuhan terus berkembang. Di balik
perkembangan e-commerce yang sangat pesat, perpindahan tren belanja
masyarakat dari berbelanja offline ke berbelanja online tidaklah mudah. Jual beli
online adalah jual beli barang atau jasa oleh mereka yang menjual barang atau
jasa melalui internet, dimana penjual dan pembeli tidak pernah bertemu atau
melakukan kontak fisik, dan dimana barang yang diperdagangkan ditawarkan
pada layar dengan gambar yang ada di Internet melalui situs web atau toko
online. Namun, jual beli offline (langsung) adalah cara untuk membeli dilakukan
secara langsung biasanya banyak orang, membeli dan menjual langsung ke
penjual Terdapat beberapa perbedaan mengenai faktor yang mempengaruhi
minat beli mahasiswa dalam jual beli online dan jual beli langsung. Serta
bagiamana mahasiswa menentukan minat beli diantaranya melalui kualitas
produk, harga, dan kualitas layanan.

Penelitian ini bertujuan untuk mengetahui komparasi minat beli
mahasiswa pada jual beli online dan Jual beli langsung di Fakultas Ekonomi Dan
Bisnis Islam IAIN Syekh Nurjati Cirebon. Penelitian ini menggunakan metode
kuantitatif dan komparatif. Subjek dalam penelitian ini adalah mahasiswa
Fakultas Ekonomi Dan Bisnis Islam IAIN Syekh Nurjati Cirebon. Suber data yang
digunakan adalah data primer dan sekunder. Dengan metode pengumpulan data
yaitu observasi, kuesioner dan dokumentas. Adapun populasi dalam penelitian ini
adalah 2.304 dengan sampel 341 mahasiswa.

Hasil penelitian menunjukkan bahwa secara parsial variabel kualitas
produk pada jual beli online tidak memiliki pengaruh terhadap minat beli
mahasiswa. Sedangkan pada jual beli langsung menunjukan bahwa kualitas
produk pada jual beli langsung memiliki pengaruh terhadap minat beli
mahasiswa. Variabel Harga menunjukan bahwa secara parsial harga
berpengaruh terhadap minat beli pada jual beli online dan jual beli langsung.
Variabel Kualitas Layanan menunjukan bahwa secara parsial kualitas layanan
berpengaruh terhadap minat beli pada jual beli online dan jual beli langsung.
Kemudian dalam melakukan uji komparasi menggunakan independent sampel t
test, variabel kualitas produk, harga, dan kualitas layanan memiliki nilai sig (2-
tailed) diperoleh 0,000 < 0,05 artinya terdapat perbedayan signifikan antara jual
beli online dan jual beli langsung.

Kata Kunci: Jual Beli Online, Jual Beli Langsung Dan Minat Beli



ABSTRACT
Rindi Astuti, NIM: 1908204035, "Comparative Study of Student Purchase Interest
in Buying and Selling Online and Buying and Selling Directly at the Faculty of
Economics and Islamic Business lain Syekh Nurjati Cirebon™. 2023 Thesis.

Indonesia is currently in a period of transition from a traditional economy
to a digital economy. The era where the traditional economy was the era before
information technology developed rapidly as it is now. The development of the
digital economy in Indonesia continues, even Indonesia is considered to have high
potential due to the growing penetration of internet users. Public awareness in
utilizing the internet as a medium for fulfilling needs continues to grow. Behind
the rapid development of e-commerce, locking people's shopping trends from
offline shopping to online shopping is not easy. Buying and selling online is
buying and selling of goods or services by those who sell goods or services via the
internet, where sellers and buyers never meet or make physical contact, and
where the goods being sold are offered on a screen with images on the internet
through a website or shop. on line. However, buying and selling offline (directly)
is a way to buy in person, usually many people buy and sell directly to the seller.
There are several differences regarding the factors that influence student buying
interest in buying and selling online and buying and selling directly. As well as
how students determine buying interest, including through product quality, price,
and service quality.

This study aims to determine the comparison of student buying interest in
buying and selling online and buying and selling directly at the Faculty of Islamic
Economics and Business IAIN Syekh Nurjati Cirebon. This study uses quantitative
and comparative methods. The subjects in this study were students of the Islamic
Economics and Business Faculty of IAIN Syekh Nurjati Cirebon. The data sources
used are primary and secondary data. With data collection methods namely
observation, questionnaires and documentation. The population in this study was
2,304 with a sample of 341 students.

The results of the study show that partially the product quality variable in
online buying and selling has no effect on student buying interest. Meanwhile,
direct buying and selling shows that product quality in direct buying and selling
has an influence on student buying interest. The price variable shows that
partially the price influences buying interest in buying and selling online and
buying and selling directly. The Service Quality variable shows that partially
service quality influences purchase intention in online buying and selling and
direct buying and selling. Then in carrying out a comparative test using an
independent sample t test, the variables of product quality, price, and service
quality have a sig (2-tailed) value of 0.000 <0.05, meaning that there is a
significant difference between buying and selling online and buying and selling
directly.

Keywords: Online Buying and Selling, Direct Buying and Buying Interest
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