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ABSTRAK

TASYA NAFA FADILAH. NIM: 1908203130, “PENGARUH HARGA
PRODUK DAN PROMOSI TERHADAP MINAT BELI MAHASISWA IAIN
SYEKH NURJATI CIREBON MELALUI E-COMMERCE TIKTOK SHOP”, 2022.

Perkembangan teknologi yang semakin pesat, memunculkan proses
penjualan dan pembelian produk dan jasa secara online yaitu e-commerce yang
membuat persaingan menjadi ketat. Dengan berkembangnya teknologi internet
dan dengan adanya e-commerce telah memberikan kemudahan konsumen yang
membuat minat beli secara online meningkat. Saat ini sudah banyak e-commerce
yang ada di Indonesia, salah satunya Tiktok. Tiktok merupakan aplikasi media
sosial populer di dunia saat ini, dengan memanfaatkan hal tersebut Tiktok
mengeluarkan fitur baru yaitu Tiktok Shop yang menjadi pesaing baru bagi e-
commerce lain.

Penelitian ini bertujuan untuk menjawab dari pertanyaan-pertanyaan yang
menjadi rumusan masalah: “Bagaimana pengaruh secara parsial dan simultan
antara variabel harga produk dan variabel promosi terhadap minat beli mahasiswa
IAIN Syekh Nurjati Cirebon melalui e-commerce Tiktok Shop”. Metode
penelitian yang digunakan dalam penelitian ini adalah menggunakan metode
penelitian kuantitatif. Pengambilan sampel yang digunakan dalam penelitian ini
yaitu menggunakan metode Non-probability sampling dan jenis pengambilan
sampel menggunakan purposive sampling. Jumlah sampel dalam penelitian ini
sebanyak 150 responden. Metode analisis yang digunakan yaitu uji instrumen
penelitian, uji asumsi klasik, analisis regresi linear berganda, uji hipotesis dan uji
koefisien determinasi.

Hasil penelitian ini menunjukkan bahwa variabel harga produk dan
promosi secara parsial dan simultan berpengaruh positif dan signifikan terhadap
minat beli mahasiswa IAIN Syekh Nurhati Cirebon melalui e-commerce tiktok
shop.

Kata kunci: Harga produk, promosi, minat beli, e-commerce



ABSTRACT

TASYA NAFA FADILAH. NIM: 1908203130, "THE INFLUENCE OF
PRODUCT PRICE AND PROMOTION ON BUYING INTERESTS IN IAIN
SYEKH NURJATI CIREBON STUDENTS THROUGH E-COMMERCE TIKTOK
SHOP," 2022.

Technological developments are increasingly rapid, giving rise to the
process of selling and buying products and services online, namely e-commerce,
which makes competition fiercer. With the development of internet technology and
the existence of e-commerce, it has provided convenience for consumers, which
has increased interest in buying online. Currently, there are many e-commerce
sites in Indonesia, one of which is TikTok. Tiktok is a popular social media
application in the world today. By taking advantage of this, TikTok has released a
new feature, namely Tiktok Shop, which is a new competitor for other e-commerce
sites.

This study aims to answer the questions that form the formulation of the
problem: "How is the partial and simultaneous influence of product price
variables and promotion variables on the buying interest of IAIN Syekh Nurjati
Cirebon students through an e-commerce Tiktok Shop?" . The research method
used in this study is quantitative research. The sampling used in this study was
done using the non-probability sampling method, and the type of sampling used
was purposive sampling. The number of samples in this study was 150. The
analytical methods used are the research instrument test, the classical assumption
test, multiple linear regression analysis, hypothesis testing, and the coefficient of
determination test.

The results of this study indicate that the product price and promotion
variables partially and simultaneously have a positive and significant effect on the
buying interest of IAIN Syekh Nurhati Cirebon students through the Tiktok Shop
e-commerce.

Keywords: product price, promotion, buying interest, e-commerce
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