
 
 

123 
 

DAFTAR PUSTAKA 
 

Abdullah, Dahlan, Norhamizan Hamir, Norfezah Md Nor, Krishnaswamy 

Jayaraman, and Ainatul Mardhiah Mohamed Rostum. ―Food Quality, Service 

Quality, Price Fairness and Restaurant Re-Patronage Intention: The 

Mediating Role of Customer Satisfaction.‖ International Journal of 

Academic Research in Business and Social Sciences, vol. 8, no. 17, (2018), 

211–226. http://dx.doi.org/10.6007/IJARBSS/v8-i17/5226. 

Aditi, Bunga. ―The Effect of Atributes Product’s Analysis, Halal Certification, 

and Product Innovation to the Interest of Consumer Buying-Back Through 

the Advantage Competitive of Micro Small and Medium Business (MSMB) 

in Medan.‖ Journal of Physics: Conference Series, vol. 930, no. 1, (2017). 

Afthanorhan, Asyraf, Zainudin Awang, Norfadzilah Rashid, Hazimi Foziah, and 

Puspa Liza Ghazali. ―Assessing the Effects of Service Quality on Customer 

Satisfaction.‖ Management Science Letters, vol. 9, no. 1, (2019), 13–24. 

Ahda, Segati. ―Pengaruh Persepsi Sertifikasi Halal, Kualitas Produk, Dan Harga 

Terhadap Persepsi Peningkatan Penjualan Ahda Segati.‖ JEBI (Jurnal 

Ekonomi dan Bisnis Islam)Jurnal Ekonomi Dan Bisnis Islam, vol. 3, no. 2, 

(2018). 

Ahmad, Nurcayo, and H Hudrasyah. ―The Influence of Halal Awareness, Halal 

Certification, and Personal Societal Perception Toward Purchase Intention : 

A Study of Instant Noodle Consuption of College Student in Bandung‖ vol. 

6, no. 1, (2017). 

Ali, Afzaal, Guo Xiaoling, Mehkar Sherwani, and Adnan Ali. ―Antecedents of 

Consumers’ Halal Brand Purchase Intention: An Integrated Approach.‖ 

Management Decision, vol. 56, no. 4, (2018), 715–735. 

Almsalam, Samaan. ―The Effects of Customer Expectation and Perceived Service 

Quality on Customer Satisfaction.‖ International Journal of Business and 

Management Invention, vol.8, no. 3, (2014), 79–84. 

Aziz, Yuhanis Abdul, and Nyen Vui Chok. ―The Role of Halal Awareness, Halal 

Certification, and Marketing Components in Determining Halal Purchase 

Intention Among Non-Muslims in Malaysia: A Structural Equation Modeling 

Approach.‖ Journal of International Food and Agribusiness Marketing, vol. 

25, no. 1, (2013), 1–23. 

Azizah, Arina Zulfa, Joyeti Darni, Amilia Yuni Damayanti, and Mira Dian 

Naufalani. ―Perbedaan Tingkat Kepuasan Makan Pasien Di Rumah Sakit 

Bersertifikat Halal Dengan Yang Belum Bersertifikat Halal.‖ Ghidza: Jurnal 

Gizi dan Kesehatan, vol. 3, no. 1, (2019), 25. 

Berliansyah, Rezha Arlanda, And Agus Suroso. ―The Influence of Food & 

Beverage Quality, Service Quality, Place, and Perceived Price to Customer 

Satisfaction and Repurchase Intention.‖ Journal of Research in Management 

vol. 1, no. 1, (2018), 28–37. 

BPJPH. ―Tata Cara Memperoleh Sertifikasi Halal.‖ BPJPH. 2019. 

http://www.halal.go.id/layanan/sertifikasi. 



124 
 

 
 

 

Brandtner, Patrick, Farzaneh Darbanian, Taha Falatouri, and Chibuzor Udokwu. 

―Impact of COVID-19 on the Customer End of Retail Supply Chains: A Big 

Data Analysis of Consumer Satisfaction.‖ Sustainability (Switzerland), vol. 

13, no. 3, (2021), 1–18. 

Cahyani, Febby Gita. ―Pengaruh Kualitas Poduk, Kualitas Pelayanan Dan Harga 

Terhadap Kepuasan Konsumen.‖ Ilmu, Jurnal Manajemen, Riset, vol. 5, no. 

207, (2016), 1–19. 

Chairani, Dessita. ―Pentingnya Sertifikasi Halal Untuk Sebuah Produk.‖ 

TribunNews. Jakarta, March 2019. 

https://www.tribunnews.com/bisnis/2019/03/20/pentingnya-sertifikasi-halal-

untuk-sebuah-produk. 

Disnakertrans. ―Taukah Kamu Perbedaan Tenaga Kerja Dan Angkatan Kerja.‖ 

Disnakertrans Banten. 2020. 

https://disnakertrans.bantenprov.go.id/Berita/topic/282. 

Donthu, Naveen, and Anders Gustafsson. ―Effects of COVID-19 on Business and 

Research.‖ Elsevier , vol. 117, (January, 2020), 284–289. 

Elasrag, Hussein. ―Halal Industry : Key Challenges and Opportunities Halal 

Industry : Key Challenges and Opportunities.‖ Munich Personal RePEc 

Archive, no. 69631, (2016). 

Fauzia, Diah Retno Sufi, Edriana Pangestuti, and Aniesa Samira Bafadhal. 

―Pengaruh Religiusitas, Sertifikasi Halal, Bahan Produk Terhadap Minat Beli 

Dan Keputusan Pembelian.‖ Jurnal Administrasi Bisnis (JAB), vol. 66, no. 1, 

(2019), 37–46. 

Ghozali, Imam. Aplikasi Analisis Multivariate. 3rd ed. Semarang: Badan Penerbit 

Universitas Diponogoro, 2013. 

Haleem, Abid, Mohd Javaid, Raju Vaishya, and S. G. Deshmukh. ―Areas of 

Academic Research with the Impact of COVID-19.‖ American Journal of 

Emergency Medicine, (2020), 5–7. 

Handi, Irawan. Membedah Strategi Kepuasan Pelanggan. Jakarta: PT. Gramedia, 

2008. 

Handyanto, Mulyono Bayu. ―Analisis Pengaruh Kualitas Produk Dan Kualitas 

Layanan Terhadap Kepuasan Konsumen.‖ Studi Manajemen Dan 

Organisasi, 2008. 

Hasan, Sofyan, and Farida Juliantina Rachmawaty. Sertifikasi Halal Dalam 

Hukum Positif : Regulasi Dan Implementasi Di Indonesia. Sleman 

Yogyakarta: Aswaja Pressindo, 2014. https://nla.gov.au/nla.cat-vn6577985. 

Hesunida. ―Kepuasan Konsumen Dalam Perspektif Islam.‖ Hukum Ekonomi 

Syariah Universitas Darussalam Gontor. 2019. 

https://hes.unida.gontor.ac.id/kepuasan-konsumen-dalam-perspektif-islam/. 

Hilal, Syamsul. ―Konsep Harga Dalam Ekonomi Islam (Telah Pemikiran Ibn 

Taimiyah).‖ Asas , vol. 6, no. 2, (2014), 16–28. 

Idris, Parakkasi, and Kamiruddin. ―Analisis Harga Dan Mekanisme Pasar Dalam 

Perspektif Islam.‖ Laa Maisyir, vol. 5, no. 1, (2018), 107120. 

Indah Fatmawati, Talisa Rahma Pramintasari. ―Pengaruh Keyakinan Religius, 

Peran Sertifikasi Halal, Paparan Informasi, Dan Alasan Kesehatan Terhadap 



125 
 

 
 

Kesadaran Masyarakat Pada Produk Makanan Halal.‖ Jurnal Manajemen 

Bisnis, vol. 8, no. 1, (2017). 

Indrawan, Rully, and Poppy Yaniawati. Metode Penelitian Kuantitatif, Kualitatif, 

Dan Campuran Untuk Manajemen, Pembangun, Dan Pendidikan. Bandung: 

PT. Refika Aditama, 2014. 

Investments, Indonesia. ―Penduduk Indonesia.‖ Indonesia Investments. Jakarta, 

2017. https://www.indonesia-investments.com/id/budaya/penduduk/item67. 

Irawan, Andri. ―Challenges and Opportunities for Small and Medium Enterprises 

in Eastern Indonesia in Facing the COVID-19 Pandemic and the New 

Normal Era.‖ TIJAB (The International Journal of Applied Business), vol.  4, 

no. 2, (2020), 79. 

Ismail Razak. ―The Impact Of Product Quality an d Price on Customer 

Satisfaction With The Mediator of Customer Value.‖ Journal Of Marketing 

and Consumer Research, vol. 30, no. 1, (2016). www.iiste.org. 

Izzuddin, Ahmad. ―Pengaruh Label Halal, Kesadaran Halal Dan Bahan Makanan 

Terhadap Minat Beli Makanan Kuliner.‖ Jurnal Penelitian Ipteks,vol. 3, no. 

2, (2018), 100–114. 

Jamal Abdul Nassir, Shaari, and Mohd Arifin Nur Shahira. ―Dimension Of Halal 

Purchase Intension: A Preliminary Study.‖ Serawak: Fakultas Of Economics 

and Business Universitas Malaysia, 2009. 

KFC. Annual Report 2019. Jakarta, 2019. http://annual-

reports.kfcku.com/2019/mobile/index.html. 

———. Annual Report 2020. Jakarta, n.d. http://annual-

reports.kfcku.com/2020/mobile/index.html. 

KNEKS. ―Regulasi Yang Mengatur Sertifikasi Halal.‖ KNEKS.Id. 2021. 

@kneks.id. 

———. ―Tarif Layanan BLU Dan BLPJH.‖ Kneks.Id. 2021. www.kneks.go.id. 

Liewin, Sant Louis, and Genoveva Genoveva. ―The Role of Purchase Intention on 

Mediating the Relationship.‖ In The 4thInternational Conference on Family 

Business and Entrepreneurship, vol.  2, (2019), 33–39. 

Meitia, D T R, G T Mulyati, M A F Falah, and M W Jumeri. ―Analysis of Halal 

Certification Renewal Service Quality and Their Effect on the Customer ’ s 

Satisfaction and Loyalty in Yogyakarta ( Case Study in Meatball Stall ).‖ 

Journal of Food and Pharmaceutical Sciences, vol. 9, no. 1, (2021), 365–

376. 

Nofianti, Kholis Amalia, Siti Nur, And Indah Rofiqoh. ―Kesadaran Dan Logo 

Halal : Apakah Menentukan Minat Beli ? ( Studi Pada Praktisi Bisnis Umkm 

Di Gresik ) The Halal Awareness And Halal Labels : Do They Determine 

Purchase Intention ? ( Study On Sme ’ S Business Practitioners In Gresik ).‖ 

Journal Of Halal Product And Research, vol.  2, No. 1, (2019), 16–24. 

Nugroho, Danu Setyo, and Endang Saryanti. ―Pengaruh Kualitas Produk, Kualitas 

Pelayanan, Dan Harga Terhadap Kepuasan Konsumen Di Bakso Dan Mie 

Ayam Pak Kumis Wonogiri.‖ Kelola : Jurnal Bisnis Dan Ekonomi, vol. 6, 

no. 1, (2019), 151–163. 

Nuriwan, Trihendrawan. ―Sektor Kuliner Indonesia Tumbuh 21,7 %.‖ Sindo 

News. Jakarta, March 2019. 



126 
 

 
 

https://ekbis.sindonews.com/read/1388028/34/sektor-kuliner-indonesia-

tumbuh-127-1552972400. 

Pakpahan, Aknolt Kristian. ―Covid-19 Dan Implikasi Bagi Usaha Mikro, Kecil, 

Dan Menengah.‖ JIHI: Jurnal Ilmu Hubungan Internasional, vol. 20, (April, 

2020): 2–6.. 

Philip, Kotler, and Gary Armstrong. Prinsip-Prinsip Pemasaran. 13th ed. Jakarta: 

Erlangga, 2012. 

Philip, Kotler, and Kevin Lane Keller. Manajemen Pemasaran. Jakarta: Erlangga, 

2008. 

Pradeep, Suja, Vanaja Vadakepat, and D. Rajasenan. ―The Effect of Service 

Quality on Customer Satisfaction in Fitness Firms.‖ Management Science 

Letters, vol.  10, no. 9, (2020),  2011–2020. 

Putra, Panji Adam Agus. ―Kedudukan Sertifikasi Halal Dalam Sistem Hukum 

Nasional Perlindugan Konsumen Dalam Hukum Islam.‖ Jurnal Ekonomi 

Keuangan Syariah, vol. 1, no. 1, (2017), 149–165. 

Ratnasari, Ririn Tri, and Mastuti H Aksa. Teori Dan Kasus Manajemen 

Pemasaran Jasa. Bogor: Ghalia Indonesia, 2011. 

Santoso, Imam. ―Peran Kualitas Produk Dan Layanan, Harga Dan Atmosfer 

Rumah Makan Cepat Saji Terhadap Keputusan Pembelian Dan Kepuasan 

Konsumen.‖ Jurnal Manajemen Teknologi, vol.  15, no. 1, (2016),  94–109. 

http://journal.sbm.itb.ac.id. 

Setapa, M, L K Zaman, WAHW Mustapha, and ... ―Service Quality and Customer 

Satisfaction: Halal Certificate Application in Malaysia.‖ Journal of 

Contemprary Social Science Research, vol. 4, no. 1, (2020), 39–48. 

http://oc.jcssr.com.my/index.php/jcssr/article/view/48. 

Simon, Kevin, Christina Whidya Utami, and Metta Padmalia. ―Pengaruh Kualitas 

Layanan Terhadap Kepuasan Pelanggan Surya Nalendra Sejahtera Tours & 

Travel.‖ Journal Of Management, vol. 1, no. 3, (2016), 15–26. 

Siregar. Statistik Parametrik Untuk Pneelitian Kuantitatif. Jakarta: PT. Bumi 

Aksara, 2013. 

Sitepu, Novi Indriyani. ―Perilaku Konsumsi Islam Di Indonesia.‖ Jurnal 

Perspektif Ekonomi Darussalam, vol. 2, no. 1, (2017), 91–106. 

Soraya, Dea Alvi. ―Pengajuan Sertifikasi Halal Meningkat, Ini Alasannya.‖ 

Republika. Jakarta, January 23, 2021. 

https://www.republika.co.id/berita/qnc7db430/pengajuan-sertifikasi-halal-

meningkat-ini-alasannya. 

Suhartanto, Dwi, Marwansyah, Muhammad Muflih, Moh Farid Najib, and Irgiana 

Faturohman. ―Loyalty Formation toward Halal Food: Integrating the 

Quality–Loyalty Model and the Religiosity–Loyalty Model.‖ British Food 

Journal, vol.  122, no. 1, (2020), 48–59. 

Ujang, Sumarwan. Riset Pemasaran Dan Konsumen. 2nd ed. Bogor: IPB Press, 

2012. 

Usman, Husaini, and purnomo setiady Akbar. Metodolgi Penelitian Sosial. 2nd 

ed. Jakarta: Bumi Aksara, 2008. 


