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ABSTRAK

Maripah. NIM: 2008204122. “ANALISIS FAKTOR-FAKTOR YANG
MEMPENGARUHI PERILAKU KONSUMTIF MAHASISWA DI
FAKULTAS EKONOMI DAN BISNIS ISLAM JAIN SYEKH NURJATI
CIREBON?”. Skripsi 2024.

Digital Marketing merubah cara orang berbelanja dari offline ke online.
Iklan digital yang personal meningkatkan minat beli. Pembayaran digital
memudahkan transaksi dan mendorong pembelian spontan. Fitur cashback dan
diskon juga mempengaruhi keputusan beli. E-commerce membuat belanja online
lebih mudah dan nyaman. Promosi dan diskon dari E-commerce juga memengaruhi
cara orang berbelanja. Tujuan Penelitian adalah untuk menganalisis pengaruh
Digital Marketing, Digital Payment dan E-commerce terhadap perilaku konsumtif
mahasiswa Fakultas Ekonomi dan Bisnis Islam IAIN Syekh Nurjati Cirebon.

Penelitian ini menggunakan pendekatan kuantitatif dengan 96 responden
dari populasi 2.398 dengan menggunakan rumus 7aro Yamane, yang diambil
melalui penyebaran kuesioner dan dianalisis dengan SPSS 25. Teknik pengambilan
sampel diambil menggunakan teknik cluster sampling. Analisis data mencakup uji
instrumen penelitian, uji asumsi klasik, uji hipotesis, dan uji koefisien determinasi.

Hasil penelitian ini menunjukkan bahwa terdapat pengaruh signifikan
antara Digital Marketing terhadap perilaku konsumtif mahasiswa di Fakultas
Ekonomi dan Bisnis Islam. Digital Payment berpengaruh signifikan terhadap
perilaku konsumtif mahasiswa di Fakultas Ekonomi dan Bisnis Islam. E-commerce
berpengaruh signifikan terhadap perilaku konsumtif mahasiswa di Fakultas
Ekonomi dan Bisnis Islam terhadap perilaku konsumtif. Berdasarkan analisis secara
simultan menunjukan Digital Marketing, Digital Payment, dan E-commerce
berpengaruh signifikan terhadap perilaku konsumtif mahasiswa di Fakultas
Ekonomi dan Bisnis Islam.

Kata Kunci: Digital Marketing, Digital Payment, E-commerce dan Perilaku
Konsumtif



ABSTRACT

Maripah. NIM: 2008204122. ""ANALYSIS OF FACTORS THAT INFLUENCE
THE CONSUMPTIVE BEHAVIOR OF STUDENTS IN THE FACULTY OF
ECONOMICS AND ISLAMIC BUSINESS IAIN SHEIKH NURJATI
CIREBON". Thesis 2024.

Digital Marketing is changing the way people shop from offline to online.
Personalized digital ads increase purchase intent. Digital payments make
transactions easier and encourage spontaneous purchases. Cashback and discount
features also influence buying decisions. E-commerce makes online shopping
easier and more convenient. E-commerce promotions and discounts also influence
the way people shop. The research objectives are to to analyze how strong the
influence of Digital Marketing, Digital Payment and E-commerce together on the
consumptive behavior of students of the Faculty of Economics and Islamic Business
IAIN Sheikh Nurjati Cirebon.

This study used a quantitative approach with 96 respondents from a
population of 2,398 using the Taro Yamane formula, which was taken through
distributing questionnaires and analyzed with SPSS 25. The sampling technique
was taken using cluster sampling technique. Data analysis includes research
instrument tests, classical assumption tests, hypothesis tests, and coefficient of
determination tests.

The results of this study indicate that there is a significant influence between
Digital Marketing on the consumptive behavior of students at the Faculty of
Economics and Islamic Business. Digital Payment has a significant effect on the
consumptive behavior of students at the Faculty of Economics and Islamic
Business. E-commerce has a significant effect on the consumptive behavior of
students at the Faculty of Economics and Islamic Business on consumptive
behavior. Based on simultaneous analysis shows Digital Marketing. Digital
Payment, and E-commerce have a significant effect on the consumptive behavior of
students at the Faculty of Economics and Islamic Business.

Keywords: Digital Marketing. Digital Payment, E-commerce and Consumptive
Behavior
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