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ABSTRAK

Nissa Aprilia. NIM : 2008204111. “PENGARUH SERTIFIKASI HALAL,
PROMOSI DAN KUALITAS PRODUK TERHADAP KEPUTUSAN
PEMBELIAN PRODUK KOSMETIK WARDAH PADA MAHASISWI
FAKULTAS EKONOMI DAN BISNIS ISLAM (FEBI) TAIN SYEKH NURJATI
CIREBON. Skripsi 2023.

Kosmetik Wardah sudah tersertifikasi halal dan memiliki citra merek yang
positif, namun masih banyak mahasiswi yang belum beralih menggunakannya.
Hasil Pra Survei mengungkapkan bahwa 83,3% mahasiswi bukanlah konsumen
produk kosmetik wardah dan 16,7% mahasiswi merupakan konsumen produk
kosmetik wardah.

Tujuan dari penelitian ini adalah untuk menganalisis pengaruh sertifikasi
halal, promosi dan kualitas produk terhadap keputusan pembelian produk kosmetik
wardah pada mahasiswi FEBI [AIN- Syekh Nurjati Cirebon.

Penelitian ini menggunakan metode kuantitatif dan jenis penelitian
kausalitas dengan sampel sebanyak 94 mahasiswi FEBI IAIN Syekh Nurjati
Cirebon. Teknik pengambilan/ sampel —dengan Purposive Sampling. Teknik
pengumpulan data menggunakan kuesioner dan dokumentasi. Teknik analisis data
vang digunakan adalah uji validitas, uji reliabilitas, uji asumsi klasik, uji analisis
regresi linear berganda, uji hipotesis dan uji koefisien determinasi dengan bantuan
software SPSS 23.

Hasil penelitian dari hasil perhitungan yang dilakukan secara parsial
bahwa Sertifikasi halal memiliki pengaruh yang signifikan terhadap keputusan
pembelian produk kosmetik wardah. Promosi memiliki-pengaruh yang signifikan
terhadap keputusan-pembelian produk kosmetik wardah. Kualitas produk memiliki
pengaruh yang signifikan terhadap keputusan pembelian produk kosmetik wardah.
Dari hasil perhitungan yang dilakukan secara simultan variabel sertifikasi halal
(X1) , promosi (X2) dan kualitas produl (X3) berpengaruh signifikan terhadap
keputusan pembelian (Y) produk kosmetik wardah.

Kata Kunci : Keputusan Pembelian, Knalitas Produk, Promosi, Sertifikasi Halal



ABSTRACT

Nissa Aprilia. NIM : 2008204111. "The INFLUENCE OF HALAL
CERTIFICATION, PROMOTION AND PRODUCT QUALITY ON DECISIONS TO
PURCHASE WARDAH COSMETIC PRODUCTS ON STUDENTS OF THE
FACULTY OF ISLAMIC ECONOMICS AND BUSINESS (FEBI) IAIN SYEKH
NURJATI CIREBON. Thesis 2023.

Wardah cosmetics are halal certified and have a positive brand image, but
there are still many female students who have not switched to using them. Pre-
Survey results revealed that 83.3% of female students were not consumers of
Wardah cosmetic products and 16.7% of female students were consumers of Wardah
cosmetic products.

The aim of this research is to analyze the influence of halal certification,
promotion and product quality on purchasing decisions for Wardah cosmetic
products among FEBI IAIN Syekh Nurjati Cirebon students.

This research uses a quantitative methods and causality research with a
sample of 94 FEBI IAIN Syekh Nurjati: Cirebon students. The sampling technique
is purposive sampling. Data collection techniques use questionnaires and
documentation. The data analysis techniques used are validity test, reliability test,
classical assumption test, multiple linear regression analysis test, hypothesis test
and coefficient of determination test-with-the help of"SPSS 23 software.

The research results from partial calculations show that halal certification
has a significant influwence on purchasing decisions for-Wardah cosmetic products.
Promotion has a significant influence on purchasing decisions for Wardah cosmetic
products. Product quality has a significant influence on purchasing decisions for
Wardah cosmetic ~products. From the vesults of  calculations carried out
simultaneously, the variables halal certification (X1), promotion (X2) and product
quality (X3) have a significant effect on purchasing’decisions (Y) for Wardah
cosmetic products.

Keywords: Purchasing Decisions, Product Quality, Promotion, Halal Certification
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