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ABSTRAK
Nestri Farassury. NIM : 2008204148. “PENGARUH SOCIAL MEDIA
MARKETING, CELEBRITY ENDORSEMENT DAN BRAND IMAGE
TERHADAP KEPUTUSAN PEMBELIAN PRODUK SUNSCREEN
AZARINE PADA MAHASISWA FAKULTAS EKONOMI BISNIS DAN
ISLAM IAIN SYEKH NURJATI CIREBON. Skrpsi 2023.

Social media marketing, celebrity endorsement dan brand image dapat
menjadi pengaruh terhadap keputusan pembelian konsumen dalam memilih
produk kecantikaan. Brand cosmetic Azarine masuk kedalam top 50 brand
Indonesia tahun 2022 berdasarkan hasil survei yang dilakukan oleh
compass.com pada 2022. Penelitian ini dilakukan untuk menganalisis
bagaimana pengaruh Social media marketing, celebrity endorsement dan brand

image terhadap keputusan pembelian brand kosmetik Azarine.

Penilitian ini menggunakan metode kuantitatif dengan jenis penelitian
asosiatif. Pengambilan sample dilakukan dengan teknik sampling purposif dan
jumlah reponden sebanyak 100 orang yang berasal dari fakultas ekonomi dan
bisnis islam IAIN Syekh Nurjati Cirebon. Teknik analisis data yang digunakan

adalah analisis deskriftif dan regresi linear berganda.

Penelitian ini mendapatkan hasil, bahwa terdapat pengaruh secara
simultan antara sosial media marketing, celebrity endorsement dan brand
image terhadap keputusan pembelian. Social media marketing tidak
berpengaruh secara parsial dan signifikan terhadap keputusan pembelian
brand Azarine, celebrity endorsement dan brand image berpengaruh secara
parsial dan signifikan terhadap keputusan pembelian brand Azarine di fakultas
ekonomi dan bisnis islam IAIN Syekh Nurjati Cirebon.

Kata Kunci: Social Media Marketing, Celebrity Enndorsement, Brand Image,

Keputusan Pembelian



ABSTRACT
Nestri Farassury. NIM: 2008204148. "THE INFLUENCE OF SOCIAL MEDIA
MARKETING, CELEBRITY ENDORSEMENT AND BRAND IMAGE ON THE
DECISION TO PURCHASE AZARINE SUNSCREEN PRODUCTS IN STUDENTS OF
THE FACULTY OF BUSINESS AND ISLAMIC ECONOMICS IAIN SYEKH NURJATI
CIREBON. Thesis 2023.

Social media marketing, celebrity endorsement and brand image can influence
consumer purchasing decisions in choosing beauty products. The Azarine cosmetic
brand is included in the top 50 Indonesian brands in 2022 based on the results of a
survey conducted by compass.com in 2022. This research was conducted to analyze
the influence of social media marketing, celebrity endorsement and brand image on
purchasing decisions for the Azarine cosmetic brand.

This research uses quantitative methods with associative research. Sampling
was carried out using a purposive sampling technique and the number of respondents
was 100 people from the Islamic economics and business faculty of IAIN Syekh Nurjati
Cirebon. The data analysis techniques used are descriptive analysis and multiple
linear regression.

This research found that there is a simultaneous influence between social
media marketing, celebrity endorsement and brand image on purchasing decisions.
Social media marketing does not have a partial and significant influence on the
decision to purchase the Azarine brand, celebrity endorsement and brand image have
a partial and significant influence on the decision to purchase the Azarine brand at the

Islamic Economics and Business Faculty of IAIN Syekh Nurjati Cirebon.

Keywords: Social Media Marketing, Celebrity Endorsement, Brand Image,

Purchasing Decisions
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