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ABSTRAK

Feronia Azhari Dexa Ariella (2008204112): Faktor-Faktor yang
Mempengaruhi Loyalitas Pelanggan Mie Gacoan pada Masyarakat Kota
Cirebon.

Kompetisi pada pelaku usaha food and beverages sangat ketat, salah
satunya di bidang mie. Mie Gacoan merupakan mie yang sedang banyak
dibicarakan oleh konsumen kuliner. Tujuan penelitian ini yakni untuk
menganalisis bagaimana pengaruh promosi word of mouth, store atmosphere dan
kualitas pelayanan terhadap loyalitas pelanggan Mie Gacoan pada masyarakat
kota Cirebon.

Penelitian ini menggunakan jenis penelitian asosiatif dengan pendekatan
kuantitatif. Populasi dalam penelitian ini yaitu seluruh masyarakat kota Cirebon
yang terbagi menjadi 5 kecamatan berjumlah 341.235 orang. Teknik pengambilan
jumlah sampel menggunakan rumus Taro Yamanee sebesar 100 responden.
Cluster sampling untuk menentukan jumlah responden pada masing-masing
kecamatan. Kriteria pengambilan sampling yang .digunakan adalah purposive
sampling yakni pengambilan sampel dengan menggunakan kriteria tertentu yakni
(1) responden adalah masyarakat, kota Cirebon(2) pernah membeli serta makan
langsung di restoran Mie Gacoan cabang Tentara Pelajar.

Hasil penelitian menunjukkanbahwa wvariabel promosi word of mouth
berpengaruh signifikan terhadap loyalitas pelanggan dengan nilai signifikansi
0,001 < 0,05, variabel store atmosphere berpengaruh signifikan terhadap loyalitas
pelanggan dengan nilai signifikansi 0,014 < 0,05 dan variabel kualitas pelayanan
berpengaruh signifikan terhadap loyalitas pelanggan dengan nilai signifikansi
0,011 < 0,05. Secara simultan atau bersama-sama variabel promosi word of
mouth, store atmosphere dan kualitas pelayanan berpengaruh terhadap loyalitas
pelanggan Mie gacoan pada masyarakat kota Cirebon nilai signifikansi sebesar
0,000 < 0,05.

Kata Kunci: Promosi Word Of Mouth, Store Atmosphere, Kualitas Pelayanan,

Loyalitas Pelanggan



ABSTRACT

Feronia Azhari Dexa Ariella (2008204112): Factors Affecting Customer
Loyalty of Gacoan Noodles in the People of Cirebon City.

Comepetition in food and beverages business actors is very tight, one of
which is in the noodle field. Mie Gacoan is noodles that are being talked about by
many culinary consumers. The purpose of this study is to analyze how the
influence of word of mouth promotion, store atmosphere and service quality on
customer loyalty of Mie Gacoan in the people of Cirebon.

This study used a type of associative research with a quantitative
approach. The population in this study is the entire community of Cirebon city
which is divided into 5 sub-districts totaling 341,235 people. The sampling
technique uses Taro Yamanee's formula of 100 respondents. Cluster sampling to
determine the number of respondents in each sub-district. The sampling criteria
used are purposive sampling, namely sampling using certain criteria, namely (1)
respondents are people- in the city of Cirebon, (2) have bought and eaten directly
at the Mie Gacoan restaurant, a branch of the Tentara Pelajar street.

Results showed- that the word of mouth- promotion variable had a
significant effect on customer- loyalty with a significance value of 0.001 < 0.05,
the store atmosphere variable had a significant effect on customer loyalty with a
significance value of 0.014 < 0.05"and the service quality variable had a
significant effect on customer loyalty with a significance value of 0.011 < 0.05.
Simultaneously or together the variables of word of mouth promotion, store
atmosphere and service quality affect customer loyalty Mie gacoan in the people

of Cirebon city significance value of 0.000 < 0.05.

Keywords: Word Of Mouth Promotion, Store Atmosphere, Quality Of

Service,Customer Loyalty
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