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ABSTRAK

Hasna Putri Sabrina (2008204096): Pengaruh Flash Sale dan Live Streaming
Terhadap Impulsive Buying Melalui Hedonic Shopping Value Sebagai Variabel
Intervening pada Pengguna Shopee (Studi Kasus Mahasiswa/l Jurusan
Ekonomi Syariah IAIN Syekh Nurjati Cirebon).

Penelitian ini dilatar belakangi oleh research gap pada penelitian-penelitian
terdahulu. Berdasarkan penelitian yang dilakukan Syaugqi et al., (2022), Fitriyani et
al., (2021) memperoleh kesimpulan bahwa flash sale dan [live streaming
berpengaruh positif terhadap impulsive buying. Namun berbeda dengan penelitian
Mahanani (2020), bahwa flash sale tidak berpengaruh terhadap impulsive buying,
maka perlu dilakukan lebih lanjut. Oleh karena itu penelitian ini bertujuan untuk
mengalisis seberapa besar pengaruh Flash Sale dan Live Streaming terhadap
Impulsive Buying melalui Hedonic Shopping Value sebagai Variabel Intervening.
Metode yang digunakan dalam penelitian ini adalah metode kuantitatif dan teknik
purposiv sampling diterapkan untuk memilih sampel yang menghasilkan 90
responden valid. Teknik analisis data yang digunakan adalah analisis regresi
intervening.

Hasil penelitian menunjukkan bahwa variabel flash sale memiliki nilai t-
statistik 5,421 prob 0.000 < 0.05 artinya flash sale berpengaruh signifikan positif
terhadap hedonic shopping value, variabel live streaming memiliki nilai t-statistik
3,828 prob 0.000 < 0.05 artinya live streaming berpengaruh signifikan positif
terhadap hedonic shopping value. Variabel flash sale memiliki nilai t-statistik -
0,092 prob 740 > 0.05 artinya flash sale tidak berpengaruh signifikan terhadap
impulsive buying, variabel live streaming memiliki nilai t-statistik 2,845 prob 0.006
< 0.05 artinya live streaming berpengaruh positif terhadap impulsive buying dan
variabel hedonic shopping value memiliki nilai t-statistik 2,188 prob 0.031 < 0.05
artinya hedonic shopping value berpengaruh signifikan positif terhadap impulsive
buying. Flash sale terhadap impulsive buying melalui hedonic shopping value
dengan nilai sobel test 2,027 > t tabel 1,984 artinya berpengaruh signifkan positif,
live streaming terhadap impulsive buying melalui hedonic shopping value dengan
nilai sobel test 1,898 <t tabel 1,984 artinya tidak berpengaruh signifikan.

Kata Kunci: Flash Sale, Live Streaming, Impulsive buying Hedonic shopping
value.



ABSTRACT

Hasna Putri Sabrina (2008204096): The Effect of Flash Sale and Live Streaming
on Impulsive Buying through Hedonic Shopping Value as an Intervening
Variable in Shopee Users (Case Study of Students of the Department of Sharia
Economics IAIN Syekh Nurjati Cirebon).

This research was motivated by research gaps in previous studies. Based on
research conducted by Syauqi et al., (2022), Fitriyani et al., (2021) concluded that
flash sales and live streaming have a positive effect on impulsive buying. However,
unlike Mahanani's (2020) research, that flash sales have no effect on impulsive
buying, it needs to be done further. Therefore, this study aims to analyze how much
influence Flash Sale and Live Streaming have on Impulsive Buying through
Hedonic Shopping Value as an Intervening Variable. The method used in this study
is quantitative method and purposive sampling technique applied to select samples
that produce 90 valid respondents. The data analysis technique used is intervening
regression analysis.

The results showed that the flash sale variable has a t-statistic value of 5.421 prob
0.000 < 0.05 meaning that flash sale has a significant positive effect on hedonic
shopping value, the live streaming variable has a t-statistic value of 3.828 prob
0.000 < 0.05 meaning that live streaming has a significant positive effect on hedonic
shopping value. The flash sale variable has a t-statistic value of -0.092 prob 740 >
0.05 means that the flash sale does not have a significant effect on impulsive buying,
the live streaming variable has a t-statistic value of 2.845 prob 0.006 < 0.05 means
that live streaming has a positive effect on impulsive buying and the hedonic
shopping value variable has a t-statistic value of 2.188 prob 0.031 < 0.05 means
that hedonic shopping value has a significant positive effect on impulsive buying.
Flash sale on impulsive buying through hedonic shopping value with a sobel test
value of 2.027 > t table 1.984 means a significant positive effect, live streaming on
impulsive buying through hedonic shopping value with a sobel test value of 1.898
<t table 1.984 means no significant effect.

Keywords: Flash Sale, Live Streaming, Impulsive buying Hedonic shopping
value.
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