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ABSTRAK

Annisa Ersa Fatimah. 2286010023: Strategi Manajemen Digital Marketing
dalam Optimalisasi School Branding di Pondok Pesantren Husnul Khotimah

Tesis ini bertujuan untuk menginvestigasi implementasi strategi manajemen
digital marketing dalam optimalisasi school branding. Penelitian ini dilaksanakan
di Pondok Pesantren Husnul Khotimah Kabupaten Kuningan. Pondok Pesantren
Husnul Khotimah merupakan lembaga pendidikan Islam yang mempunyai
berbagai program pendidikan yang ditawarkan kepada calon santri dengan tujuan
membangun school branding yang positif di masyarakat. Penelitian ini
menggunakan pendekatan kualitatif dengan metode deskriptif. Sumber data
diambil dengan cara purposive sampling dan snowball sampling. Pengumpulan
data dilakukan melalui observasi, wawancara, dam studi dokumentasi. Analisis
data dilakukan dengan teknik reduksi data, penyajian data, dan penarikan
kesimpulan. Adapun untuk memeriksa keabsahan data yakni dengan
menggunakan triangulasi metode dan sumber. Penelitian menemukan dampak
yang dihasilkan dari strategi digital marketing yakni melalui optimalnya empat
elemen school branding sehingga memberikan dampak seperti (1) stabilitas
jumlah pendaftar calon santri baru setiap tahunnya, (2) sebaran alumni yang
menyebar pada tataran nasional maupun internasional, (3) meningkatnya animo
masyarakat sehingga mampu mendirikan Pondok Pesantren Husnul Khotimah 2.
Dengan demikian Pondok Pesantren Husnul Khotimah perlu mengoptimalkan
kembali strategi manajemen digital marketing dalam optimalisasi school branding.

Kata kunci: digital marketing, Pondok Pesantren, school branding, media sosial.
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ABSTRACT

Annisa Ersa Fatimah. 2286010023: Strategy of Management Digital
Marketing in Optimizing School Branding at Husnul Khotimah Islamic
Boarding School

This thesis aims to investigate the implementation of digital marketing
management strategies in optimizing school branding. This research was carried
out at the Husnul Khotimah Islamic Boarding School, Kuningan Regency. Husnul
Khotimah Islamic Boarding School is an Islamic educational institution that has
various educational programs offered to prospective students with the aim of
building positive school branding in society. This research uses a qualitative
approach with descriptive methods. Data sources were taken by purposive
sampling and snowball sampling. Data collection was carried out through
observation, interviews and documentation studies. Data analysis was carried out
using data reduction techniques, data presentation and drawing conclusions. As
for checking the validity of the data, namely by using triangulation of methods
and sources. The research found the impact resulting from a digital marketing
strategy, namely through optimizing the four elements of school branding so that
it provides impacts such as (1) stability in the number of prospective new student
applicants each year, (2) distribution of alumni at national and international levels,
(3) increased interest community so that they are able to establish Husnul
Khotimah Islamic Boarding School 2. Thus, Husnul Khotimah Islamic Boarding
School needs to re-optimize digital marketing management strategies in
optimizing school branding.

Keywords: digital marketing, Islamic boarding school, school branding, social

media.
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