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ABSTRAK

Ken Agastya Nawang Aura. NIM:2008204025, “PENGARUH PRICE
DISCOUNT, ONLINE CUSTOMER REVIEW DAN AFFILIATE
MARKETING PRODUK SHOPEE TERHADAP IMPULSE BUYING”.
SKRIPSI 2024.

Berdasarkan data pengunjung marketplace, Shopee mendominasi pasar e-
commerce di Indonesia dengan 2,3 miliar kunjungan situs, mengugguli pesaing
melalui strategi promosi dan inovasi. Seringnya mengunjungi situs belanja online
menjadi salah satu penyebab pembelian secara mendadak atau pembelian secara
impulsif. Shopee menarik pembeli yang berusia 16-64 tahun untuk melakukan
pembelian impulsif dengan adanya promosi berupa diskon dan adanya online
customer review. Shopee juga menggunakan strategi seperti pemasaran afiliasi,
terlihat jelas tingkat partisipasi yang tinggi dalam program afiliasinya selama tahun
2024 . Kesuksesan Shopee tidak lepas dari upaya untuk memenuhi kecenderungan
konsumen Indonesia yang melakukan pembelian tidak terencana yang berdampak
terhadap pembelian impulsif. Penelitian ini bertujuan untuk mengetahui secara
parsial dan simultan pengaruh price discount, online customer review, dan affiliate
marketing produk shopee terhadap impulse buying.

Penelitian ini menggunakan metode kuantitatif dengan teknik pengumpulan
data melalui penyebaran kuesioner. Sampel penelitian ini adalah 98 orang
mahasiswa dari total populasi mahasiswa semester 6 dan 8 sebanyak 5251orang.
Teknik analisis data yang digunakan adalah analisis regresi linear berganda dan
pengujian hipotesis berupa uji t dan uji f dengan menggunakan aplikasi SPSS
Version 25.

Adapun hasil dari penelitian ini menunjukan bahwa secara parsial price
discount pada produk shopee berpengaruh dan signifikan terhadap impulse buying,
online customer review pada produk shopee tidak memiliki pengaruh dan signifikan
terhadap impulse buying, dan affiliate marketing memiliki pengaruh dan signifikan
terhadap impulse buying. Sedangkan secara simultan (bersama-sama) price
discount, online customer review dan affiliate marketing pada produk shopee
memiliki pengaruh yang signifikan terhadap impulse buying.

Kata Kunci: Price Discount, Online Customer Review, Affiliate Marketing dan
Impulse Buying.



ABSTRACT

Ken Agastya Nawang Aura. NIM:2008204025, "THE EFFECT OF PRICE
DISCOUNTS, ONLINE CUSTOMER REVIEWS AND AFFILIATE
MARKETING OF SHOPEE PRODUCTS ON IMPULSE BUYING". THESIS.
2024.

Based on marketplace visitor data, Shopee dominates the e-commerce
market in Indonesia with 2.3 billion site visits, outperforming competitors through
promotional strategies and innovation. Frequent visits to online shopping sites are
one of the causes of impulse purchases. Shopee attracts shoppers aged 16-64 to
make impulse purchases with promotions in the form of discounts and online
customer reviews. Shopee also uses strategies such as affiliate marketing, evident
by the high participation rate in its affiliate programme during 2024. Shopee's
success cannot be separated from efforts to meet the tendency of Indonesian
consumers to make unplanned purchases which have an impact on impulse
purchases. This study aims to determine partially and simultaneously the effect of
price discounts, online customer reviews, and affiliate marketing of shopee
products on impulse buying.

This study uses quantitative methods with data collection techniques
through distributing questionnaires. The sample of this study were 98 students from
a total population of 5251 semester 6 and 8 students. The data analysis technique
used is multiple linear regression analysis and hypothesis testing in the form of t
test and f test using the SPSS Version 25 application.

The results of this study indicate that partially price discounts on shopee
products have a significant effect on impulse buying, online customer reviews on
shopee products have no influence and are significant to impulse buying, and
affiliate marketing has an influence and is significant to impulse buying.
Meanwhile, simultaneously (together) price discounts, online customer reviews and
affiliate marketing on shopee products have a significant influence on impulse
buying.

Keywords: Price Discount, Online Customer Review, Affiliate Marketing and
Impulse Buying.
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