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ABSTRAK

Putri Raisah Nabilah. NIM: 2108204102, “PENGARUH PROMOSI
CASHBACK, PERSEPSI KEMUDAHAN DAN PERSEPSI MANFAAT
TERHADAP MINAT PENGGUNAAN FITUR PEMBAYARAN GOPAY PADA
KALANGAN GENERASI Z DI JABODETABEK”, 2025.

Kemajuan teknologi internet mendorong adopsi sistem keuangan digital,
termasuk financial technology (fintech) dan uang elektronik (e-money), yang
memungkinkan transaksi non-tunai melalui perangkat seperti smartphone. Salah
satu bentuk e-money yang berkembang pesat di Indonesia adalah dompet digital (e-
wallet), dengan GoPay menjadi salah satu platform paling dominan, terutama di
kalangan Generasi Z di Jabodetabek. Penggunaan GoPay meningkat signifikan
berkat kemudahan akses, keamanan, dan strategi promosi seperti cashback. Namun,
banyak pengguna hanya memanfaatkan promosi, menjadikannya pengguna
sementara. Penelitian ini fokus pada pengaruh promosi cashback, persepsi
kemudahan, dan persepsi manfaat terhadap minat penggunaan GoPay oleh Gen Z
Jakarta. Studi ini bertujuan mengisi kekosongan literatur terkait pengaruh ketiga
variabel tersebut secara bersamaan dalam konteks lokal, serta memberikan
rekomendasi untuk strategi pemasaran GoPay yang lebih efektif dan berkelanjutan.

Penelitian ini bertujuan untuk mengetahui pengaruh promosi cashback,
persepsi kemudahan, dan persepsi manfaat terhadap minat penggunaan GoPay di
kalangan Generasi Z di Jabodetabek. Penelitian ini menggunakan pendekatan
kuantitatif dengan metode survei dan instrumen kuesioner daring skala Likert lima
poin untuk mengukur persepsi responden terhadap promosi cashback, persepsi
kemudahan, persepsi manfaat, dan minat penggunaan GoPay. Responden adalah
Generasi Z (usia 12-27 tahun) yang berdomisili di Jabodetabek, dengan jumlah
sampel sebanyak 100 orang yang ditentukan melalui rumus Slovin dan teknik non-
probability sampling. Validitas dan reliabilitas instrumen diuji terlebih dahulu, dan
data dianalisis menggunakan uji asumsi klasik (normalitas, heteroskedastisitas,
multikolinearitas, dan linearitas) untuk memastikan keandalan model regresi.
Selanjutnya, dilakukan analisis regresi linear berganda dan uji korelasi parsial untuk
menguji pengaruh masing-masing variabel bebas terhadap variabel terikat, baik
secara parsial maupun simultan.

Hasil penelitian menunjukkan bahwa ketiga variabel independen, yaitu
promosi cashback, persepsi kemudahan, dan persepsi manfaat, memiliki pengaruh
yang signifikan terhadap minat penggunaan GoPay pada Generasi Z di
Jabodetabek. Promosi cashback memiliki nilai tyi,ng sebesar 6,603, persepsi
kemudahan sebesar 2,264, dan persepsi manfaat sebesar 4,192, yang semuanya
lebih besar dari ty,pe; (1,985), serta nilai signifikansi masing-masing di bawah 0,05,
sehingga Ho ditolak dan H, diterima untuk ketiganya. Selain itu, hasil uji F
menunjukkan nilai signifikansi sebesar 0,000 < 0,05, yang memperkuat bahwa
secara simultan, ketiga variabel ini berpengaruh signifikan terhadap minat
penggunaan e-wallet GoPay.

Kata kunci: GoPay, Promosi Cashback, Persepsi Kemudahan, Persepsi Manfaat,
Minat Penggunaan, Generasi Z, JABODETABEK



ABSTRAK

Putri Raisah Nabilah. NIM: 2108204102, “THE EFFECT OF CASHBACK
PROMOTION, PERCEPTION OF CONVENIENCE AND PERCEPTION OF
BENEFITS ON THE INTEREST IN USING THE GOPAY PAYMENT
FEATURE AMONG GENERATION Z IN JABODETABEK?”, 2025.

Advances in internet technology are driving the adoption of digital financial
systems, including financial technology (fintech) and electronic money (e-money),
which enable cashless transactions through devices such as smartphones. One of
the fastest growing forms of e-money in Indonesia is digital wallets (e-wallets), with
GoPay being one of the most dominant platforms, especially among Generation Z
in Jabodetabek. GoPay usage has increased significantly thanks to its ease of
access, security, and promotional strategies such as cashback. However, many
users only take advantage of promotions, making them temporary users. This study
focuses on the influence of cashback promotions, perceived convenience, and
perceived benefits on the interest in using GoPay by Gen Z Jakarta. This study aims
to fill the gap in the literature related to the influence of the three variables
simultaneously in the local context, and provide recommendations for a more
effective and sustainable GoPay marketing strategy.

This study aims to determine the effect of cashback promotions, perceived
convenience, and perceived benefits on interest in using GoPay among Generation
Z in Jabodetabek. This study uses a quantitative approach with a survey method and
a five-point Likert scale online questionnaire instrument to measure respondents’
perceptions of cashback promotions, perceived convenience, perceived benefits,
and interest in using GoPay. Respondents are Generation Z (aged 12-27 years) who
live in Jabodetabek, with a sample size of 100 people determined through the Slovin
formula and non-probability sampling techniques. The validity and reliability of the
instruments were tested first, and the data were analyzed using classical assumption
tests (normality, heteroscedasticity, multicollinearity, and linearity) to ensure the
reliability of the regression model. Furthermore, multiple linear regression analysis
and partial correlation test were conducted to test the influence of each independent
variable on the dependent variable, both partially and simultaneously.

The results showed that the three independent variables, namely cashback
promotion, perceived convenience, and perceived benefits, have a significant
influence on interest in using GoPay for Generation Z in Jabodetabek. Cashback
promotion has a tricung of 6.603, perceived convenience of 2.264, and perceived
benefits of 4.192, all of which are greater than the > taves (1.985), as well as their
respective significance values below 0.05, so Ho is rejected and H, is accepted for
all three. In addition, the F test results show a significance value of 0.000 <0.05,
which reinforces that simultaneously, these three variables have a significant effect
on interest in using the GoPay e-wallet.

Keywords: GoPay, Cashback Promotion, Ease of Perception, Benefit Perception,
Usage Interest, Generation Z, JABODETABEK
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