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ABSTRAK

STRATEGI MEMBANGUN PERSONAL BRANDING MAHASISWA
FAKULTAS DAKWAH DAN KOMUNIKASI ISLAM (FDKI)
UNIVERSITAS ISLAM NEGERI (UIN) SIBER SYEKH NURJATI
CIREBON DI INSTAGRAM

ROYATUL AMINAH | 2108302023

Perkembangan teknologi digital telah mengubah cara individu
membangun citra diri, terutama melalui media sosial seperti Instagram. Personal
branding menjadi semakin relevan bagi mahasiswa sebagai upaya untuk
meningkatkan kredibilitas, memperluas jaringan profesional, dan membuka
peluang di dunia kerja. Namun, masih banyak mahasiswa yang belum memahami
cara memanfaatkan Instagram secara optimal untuk membangun personal
branding yang efektif.

Penelitian ini menggunakan pendekatan kualitatif deskriptif dengan
metode studi kasus. Data dikumpulkan melalui wawancara mendalam, observasi,
dan dokumentasi terhadap lima mahasiswa FDKI UINSSC yang aktif
menggunakan Instagram. Teknik analisis data meliputi reduksi data, penyajian
data, dan penarikan kesimpulan.

Hasil penelitian menunjukkan bahwa mahasiswa FDKI UINSSC telah
memahami pentingnya personal branding dan memanfaatkan Instagram sebagai
media utama untuk membangun citra diri. Strategi yang digunakan meliputi
konsistensi dalam mengunggah konten, penggunaan hashtag, serta interaksi
dengan audiens. Fitur seperti feed, story, reels, dan live dimanfaatkan untuk
menampilkan aktivitas akademik, organisasi, dan minat pribadi. Tantangan utama
meliputi rasa malas, kurang percaya diri, keterbatasan teknis, dan tekanan sosial.
Solusi yang diterapkan antara lain penjadwalan konten, peningkatan keterampilan
editing, serta mengabaikan komentar negatif. Penelitian ini memberikan
kontribusi praktis bagi mahasiswa dalam mengoptimalkan Instagram untuk
membangun personal branding yang kuat dan berdaya saing di era digital.

Kata Kunci: Personal branding, Media Sosial, Instagram, Mahasiswa, Citra Diri



ABSTRACT

STRATEGIES FOR BUILDING PERSONAL BRANDING OF STUDENTS
OF THE FACULTY OF DA'WAH AND ISLAMIC COMMUNICATION
(FDKI), STATE ISLAMIC UNIVERSITY (UIN) CYBER SHEIKH NURJATI
CIREBON ON INSTAGRAM

ROYATUL AMINAH | 2108302023

The development of digital technology has changed the way individuals
build self-image, especially through social media such as Instagram. Personal
branding is becoming increasingly relevant for students as an effort to increase
credibility, expand professional networks, and open up opportunities in the world
of work. However, there are still many students who do not understand how to
optimally utilize Instagram to build effective personal branding.

This research uses a descriptive qualitative approach with a case study
method. Data were collected through in-depth interviews, observation, and
documentation of five FDKI UINSSC students who actively use Instagram. Data
analysis  techniques include data reduction, data presentation, and
conclusion drawing.

The results showed that FDKI UINSSC students have understood the
importance of personal branding and utilize Instagram as the main media to build
self-image. The strategies used include consistency in uploading content, using
hashtags, and interacting with audiences. Features such as feeds, stories, reels,
and live are used to showcase academic activities, organizations, and personal
interests. Major challenges include laziness, lack of confidence, technical
limitations, and social pressure. Solutions include scheduling content, improving
editing skills, and ignoring negative comments. This research provides a practical
contribution for students in optimizing Instagram to build a strong and
competitive personal branding in the digital era.

Keywords: Personal branding, Social Media, Instagram, Students, Self-Image
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