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ABSTRAK

ANALISIS STRATEGI KOMUNIKASI PERSUASIF MELALUI
PENGGUNAAN MEDIA SOSIAL INSTAGRAM @Pecahkopi.cirebon

ANDRA RAMADHAN
2108302187

Seiring dengan pesatnya perkembangan teknologi dan informasi, media
sosial telah menjadi elemen yang sangat penting dalam kehidupan masyarakat,
khususnya di kalangan generasi muda yang aktif memanfaatkan berbagai platform
untuk berkomunikasi, mendapatkan informasi, serta sebagai sarana hiburan. Salah
satu platform media sosial yang sangat populer adalah Instagram. Instagram
memiliki potensi besar dalam membangun brand awareness, terutama bagi bisnis
yang ingin memperkenalkan produk mereka kepada audiens yang lebih luas. Akun
Instagram (@pecahkopi.cirebon menghadapi tantangan dalam memaksimalkan
pemanfaatan media ini untuk memperkenalkan produk kepada konsumen.
Kurangnya upaya yang optimal dalam membangun citra dan daya tarik
menyebabkan produk dan layanan Pecah Kopi Cirebon belum sepenuhnya dikenal
di kalangan audiens potensial. Tanpa adanya strategi komunikasi persuasif yang
efektif, akun ini berisiko kalah bersaing di pasar media sosial yang semakin
kompetitif. Komunikasi persuasif merupakan proses penyampaian informasi yang
bertujuan untuk mempengaruhi sikap dan perilaku audiens.

Penelitian ini bertujuan untuk mengetahui strategi komunikasi persuasif
yang digunakan oleh Pecah Kopi Cirebon dalam mempromosikan produk mereka
di Instagram, serta untuk menggali proses produksi konten yang mereka lakukan
dalam rangka promosi. Penelitian ini menggunakan pendekatan kualitatif dengan
teknik pengumpulan data melalui wawancara mendalam, observasi, dan
dokumentasi.

Hasil penelitian menunjukkan bahwa Pecah Kopi Cirebon telah menerapkan
strategi komunikasi persuasif yang baik dalam promosi produk mereka. Mereka
merancang pembuatan konten dan memiliki strategi komunikasi persuasif dalam
promosi di media social Instagram.

Kata kunci : Komunikasi persuasif, Instagram, Brand awareness, Pecah kopi
Cirebon, konten promosi
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ABSTRACT

ANALYSIS OF PERSUASIVE COMMUNICATION STRATEGY THROUGH
THE USE OF INSTAGRAM SOCIAL MEDIA @Pecahkopi.cirebon

ANDRA RAMADHAN

2108302187

Along with the rapid development of technology and information, social media has
become a very important element in people's lives, especially among the young
generation who are active in the society.in people's lives, especially among the
younger generation who are actively utilize various platforms to communicate, get
information, and as a means of entertainment. One of the most popular social media
platform that is very popular is Instagram. Instagram has great potential potential
in building brand awareness, especially for businesses that want to introduce their
products to a wider audience. wider audience. The Instagram account
@pecahkopi.cirebon faces challenges in maximizing the utilization of this media to
introduce products to a wider audience. maximizing the use of this media to
introduce products to consumers. The lack of optimal efforts in building image and
attractiveness has caused Pecah Kopi Cirebon's products and services to not be
fully recognized. Pecah Kopi Cirebon's products and services have not been fully
recognized among potential audiences. among potential audiences. Without an
effective persuasive communication strategy without an effective persuasive
communication strategy, this account risks losing out in the increasingly
competitive social media market. competitive social media market. Persuasive
communication is the process of delivering information that aims to influence the
attitudes and behavior of the audience.

This research aims to find out the persuasive communication strategy used by
Pecah Kopi Cirebon in promoting their products on Instagram. promoting their
products on Instagram, as well as to explore the content production process they
do in order to promote their products. content production process that they do in
order to promote. This research uses qualitative approach with data collection
techniques through in-depth interviews in-depth interviews, observation, and
documentation.

Keywords: Persuasive communication, Instagram, Brand awareness, Pecah Kopi
Cirebon, Promotional content
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