DAFTAR PUSTAKA

Abdul Aziz. (2013). Etika bisnis perspektif Islam. Penerbit Alfabeta Bandung.

Adellia, Y., & Prajawinanti, A. (2021). Implementasi Model Evaluasi Cipp Pada
Pelaksanaan Program Kelompok Belajar Thm Leshutama Era Pandemi
Covid-19. Pustaka Karya: Jurnal llmiah llmu Perpustakaan Dan Informasi,
9(2), 71-83.

Afrizal, A. (2019). Pelaksanaan Penerbitan Izin Usaha Perjalanan Wisata Umrah
Di Kota Pekanbaru (Doctoral dissertation, Universitas Islam Riau).

Ahmed, Q. A., & Memish, Z. A. (2020). The cancellation of mass gatherings
(MGs)? Decision making in the time of COVID-19. Travel Medicine and
Infectious Disease, 34, 101631.

Al Hadi, M. Sabiq. (2019). “Rekonstruksi Pemahaman yang Keliru Tentang
Kewajiban dan Keutamaan Haji dan Umrah.” Al-Igtishod: Jurnal Ekonomi
dan Bisnis Islam.

Albahar, M., Gazzawe, F., Thanoon, M., & Albahr, A. (2023). Exploring Hajj
pilgrim satisfaction with hospitality services through expectation-
confirmation theory and deep learning. Heliyon, 9(11).

Alfawzan, A., Tamvada, J. P., Aldhehayan, A., Temouri, Y., & Pereira, V. (2024).
The impact of Islamic religiosity on innovation propensity. Technological
Forecasting and Social Change, 207, 123598.

Alfin, R. M., & Latumahina, R. E. (2024). Perlindungan Hukum Terhadap
Konsumen Agen Travel Atas Kegagalan Keberangkatan Haji dan
Umrah. SEIKAT: Jurnal llmu Sosial, Politik dan Hukum, 3(2), 152-157.

Alif Permana Putra. (2019). Analisis Perlindungan Konsumen Dalam Pelayanan
Penyelenggara Perjalanan Ibadah Umrah (Studi Di Pt. Abu Tours & Travel
Kota Palembang).

Allyyu, A. (2021). Pelaksanaan Perlindungan Konsumen Terhadap Jamaah
Umrah Berdasarkan Undang Undang Nomor 8 Tahun 1999 Tentang
Perlindungan Konsumen Dan Peraturan Menteri Agama Nomor 8 Tahun

2018 Tentang Penyelenggaraan Perjalanan Ibadah Umrah Oleh PT.

137


https://scholar.google.com/citations?view_op=view_citation&hl=id&user=_7sDtzYAAAAJ&sortby=pubdate&citation_for_view=_7sDtzYAAAAJ:pYRxIbzCxX0C

Arminareka Perdana Cabang Tembilahan (Doctoral dissertation, Universitas
Islam Riau).

Alshamrani, M., Farahat, F., Alzunitan, M., Hasan, M. A., Alsherbini, N.,
Albarrak, A., & Memish, Z. (2024). Hajj vaccination strategies:
Preparedness for risk mitigation. Journal of Infection and Public Health,
102547,

Amane, A. P. O, Kertati, I., Hastuti, D., Shodiq, L. J., & Ridho’i, M. (2023).
Metode Penelitian Kualitatif: Persperktif Bidang IImu Sosial. Pt. Sonpedia
Publishing Indonesia.

Ardani, M., Setiawan, D., Munir, M. M., & Fitria, S. (2022). A tale of umrah
pilgrims fraud in indonesia: a narrative review indicating and anticipating
“fake bureau”. Indonesian Interdisciplinary Journal of Sharia Economics
(1JSE), 5(1), 94-107.

Arifin, H. N. (2023). Metode Analisis Sosial Ekonomi: Mengubah Masalah
Menjadi Kesempatan. Unisnu Press.

Aspers, P., & Corte, U. (2019). What is Qualitative in Qualitative Research.
Qualitative Sociology, 42(2).

Aulia Akbar. (2023). https://www.cnbcindonesia.com/mymoney/penipuan-travel-
haji-umrah-yang-viral-di-indonesia.

Azhari, 1. M. (2022). Problematika Waiting List Dalam Penyelenggaraan Ibadah
Haji Di Kota Banda Aceh (Doctoral dissertation, UIN Ar-Raniry).

Barcelona, O., Tumbel, T. M., & Kalangi, J. A. F. (2019). Pengaruh Marketing
Mix Terhadap Keputusan Pembelian Pada CV. Justiti Motor Lembata.
Jurnal Administrasi Bisnis, 8(2), 34—42.

Bareksa.com/berita/umrah/2023-08-01/jumlah-jemaah-umrah-di-2022-melonjak-
catat-rekor-247-juta-bulan-apa-paling-ramai-dan-sepi

Bietti, E. (2020). From ethics washing to ethics bashing: a view on tech ethics
from within moral philosophy. In Proceedings of the 2020 conference on
fairness, accountability, and transparency (pp. 210-219).

138



Bucur, L.M. (2023). Exploring the Role of Consumers in Promoting a Circular
Economy: Increasing Awareness and Engagement. Proceedings of the
International Conference on Business Excellence, 17(1), 38-47.

Cakici, A. C., Akgunduz, Y., & Yildirim, O. (2019). The impact of perceived
price justice and satisfaction on loyalty: the mediating effect of revisit
intention. Tourism Review, 74(3), 443-462.

Coombes, P. H., & Nicholson, J. (2021). Exploring dynamic capabilities in open
business models: The case of a public—private sector partnership. The
International Journal of Entrepreneurship and Innovation, 22(2), 91-100

Databoks.katadata.co.id/datapublish/2023/10/19/10-negara-dengan-populasi-
muslim-terbanyak-dunia-2023-indonesia-memimpin

Detik.com/hikmah/haji-dan-umrah/d-6871437/kemenag-beri-sanksi-travel-umrah-
nakal-komnas-haji-jemaah-bisa-ajukan-ganti-rugi.

Detik.com/hikmah/haji-dan-umrah/d-7314158/saudi-2023-jemaah-umrah-
indonesia-capai-1-5-juta-orang

Dewi, A. S., & Fitriana, D. (2022). Sole Proprietorship Legal Entity in
Establishment of Small Medium Business in Indonesia. International
Journal of Law Management & Humanities, 5(3), 1430-1444.

Efendi, R. (2020). Etika dalam islam: telaah kritis terhadap pemikiran ibn
miskawaih. Refleksi Jurnal Filsafat dan Pemikiran Islam, 19(1), 77-102.
Ekman, P., Rondell, J. G., Anastasiadou, E., Kowalkowski, C., Raggio, R. D., &
Thompson, S. M. (2021). Business actor engagement: Exploring its

antecedents and types. Industrial Marketing Management, 98, 179-192.

El-Adly, M. I. (2019). Modelling the relationship between hotel perceived value,
customer satisfaction, and customer loyalty. Journal of Retailing and
Consumer Services, 50, 322-332.

Elsa Efinda, E. (2021). Strategi Pemasaran Dalam Meningkatkan Jumlah Jamaah
Umrah di PT. Bahagia Wisata Tour dan Travel Payakumbuh (Doctoral
dissertation, Universitas Islam Negeri Sultan Syarif Kasim Riau).

Equatora, M. A., & Awi, L. M. (2021). Teknik Pengumpulan Data Klien. Bitread
Publishing.

139


https://www.detik.com/hikmah/haji-dan-umrah/d-6871437/kemenag-beri-sanksi-travel-umrah-nakal-komnas-haji-jemaah-bisa-ajukan-ganti-rugi
https://www.detik.com/hikmah/haji-dan-umrah/d-6871437/kemenag-beri-sanksi-travel-umrah-nakal-komnas-haji-jemaah-bisa-ajukan-ganti-rugi

Esmer, Y., & Saylan, O. (2020). Role of Customer Involvement in New Product
Development Process of Industrial Enterprises: A Conceptional Research.
Journal of Productivity, 2, 179-193.

Fallah, A. A. (2024). Muthawif concessions in Umrah travel bureau
management. Journal of Islamic Economics Lariba, 10(2).

Ferguson, Jodie L, and Mayoor Mohan. (2019). “Use of Celebrity and Non-
Celebrity Persons in B2B Advertisements: Effects on Attention, Recall, and
Hedonic and Utilitarian Attitudes”. Industrial Marketing Management.

Firman Tumantara, E. (2015). Hukum perlindungan konsumen. Penerbit Setara
Press Malang.

Fuad, S. (2022). Commodification of Religious Rituals: A Portrait of the Meaning
of Hajj and Umrah in Indonesia. Mimbar Agama dan Budaya, 38(2), 165-
178.

Gaddoury, M. A., & Armenian, H. K. (2024). Epidemiology of Hajj pilgrimage
mortality: Analysis for potential intervention. Journal of Infection and
Public Health, 17, 49-61.

Ghani, G. M. (2019). Tourist arrivals to Muslim countries: Is religion important?
Tourism Culture & Communication, 19(3), 209-214.

Halim, W., & Marpaung, N. (2023). Analisis Strategi Pemasaran Dalam
Meningkatkan Volume Penjualan Pada Sinar Wahana Wisata Tour &
Travel. Transekonomika: Akuntansi, Bisnis Dan Keuangan, 3(2), 391-403.

Hall, C. M., Mahdavi, M. A., Oh, Y., & Seyfi, S. (2022). Contemporary Muslim
travel and tourism: Cultures and consumption. In Contemporary Muslim
travel cultures (pp. 14-46). Routledge.

Hidayat, T., & Purwokerto, U. M. (2019). Pembahasan Studi Kasus Sebagai
Bagian Metodologi Penelitian. Jurnal Study Kasus, 3(1), 1-13.

Hotimah, H. (2020). Analisis Penerapan Etika Bisnis Dan Nilai Perusahaan Pt
Axa Mandiri Financial Services. Jurnal Ekonomi Manajemen Sistem
Informasi, 1(6), 570-580.

https://klc2.kemenkeu.go.id/kms/knowledge/seri-akuntansi-karakteristik-

perusahaan-menurut-kepemilikan-16c7fdca/detail

140



https://oss.go.id/informasi/kbli-berbasis-risiko Klasifikasi Baku Lapangan Usaha
Indonesia (KBLI) 2020

https://www.cnbcindonesia.com/research/20240310150636-128-521083/10-
negara-dengan-umat-muslim-terbanyak-di-dunia-ri-nomor-berapa

Irawan, A., Roni, M., & Putro, H. K. (2021). Islamic Business Ethics: How to
Apply it on the Supply Chain Management? Journal of Sharia Economics,
3(1), 18-39.

Ishak, D., & Juleha, J. (2024). Implementation of Islamic Business Ethics on the
Advancement of Modern Industrial Technology 4.0. IJESBAM:
International Journal of Economics, Sharia Banking and Management, 1(1),
33-46.

Ismail Nurdin. (2019) Metodologi penelitian Sosial, Surabaya: Media Sahabat
Cendikia.

Kalender, Y., & Tari Kasnakoglu, B. (2022). Understanding Hajj travel: a
dynamic identity perspective. Journal of Tourism and Cultural
Change, 20(4), 565-582.

Kamal, A., & Gustiningsih, D. A. (2019). Melawan Kapitalisme: Menguak
Dimensi Kecurangan Travel Ibadah Umrah. Tangible Journal, 18-37.

Kamarudin, W. N. F. W., Ghapa, N., Harun, N., Rosli, I. C., & Asuhaimi, F. A.
(2024). Artificial Intelligence in Malaysian Tourism Sphere: A Measure to
Mitigate Fraudulent Umrah Package Travel Contract. Asian Journal of Law
and Governance, 6(4), 8-21.

Kementerian Agama RI. (2023). Waiting List. Direktorat Penyelenggaraan Haji
Dan Umrah. https://haji.kemenag.go.id/v4/waiting-list.

Khotimah, K., & Jalari, M. (2021). Menguji Marketing Mix 7P Terhadap
Keputusan Pembelian Shope Di Sukoharjo. Jurnal Manajemen, 7(1), 81-94.

Kisswani, N. M., & Al Bakri, A. A. (2023). The role of corporate governance in
the sustainability of small and medium enterprises in the United Arab
Emirates using 'limited liability company as a model'. International Journal
of Private Law, 16(1), 29-51.

141


https://haji.kemenag.go.id/v4/waiting-list

Kurt, Y., Sinkovics, N., Sinkovics, R. R., & Yamin, M. (2020). The role of
spirituality in Islamic business networks: The case of internationalizing
Turkish SMEs. Journal of World Business, 55(1), 101034

Lukiyanto, K., & Wijayaningtyas, M. (2020). Gotong Royong as social capital to
overcome micro and small enterprises’ capital difficulties. Heliyon, 6(9).

Maharani, A., & Dzikra, A. D. (2021). Fungsi Perlindungan Konsumen Dan Peran
Lembaga Perlindungan Konsumen Di Indonesia: Perlindungan, Konsumen
Dan Pelaku Usaha (Literature Review). Jurnal Ekonomi Manajemen Sistem
Informasi, 2(6), 659-66.

Megawati, R., & Anwar, M. K. (2019). Peluang dan Ancaman Strategi Pemasaran
Syariah Biro Jasa Umrah (Studi Kasus di AET Travel PT Penjuru Wisata
Negeri Sidoarjo). Jurnal Ekonomika dan Bisnis Islam, 2(1), 58-66.

Muhtadi, M. A., & Sahrul, S. (2023). Hukum Perlindungan Konsumen dan Etika
Bisnis di Era Teknologi Kecerdasan Buatan: Perlindungan Pengguna dan
Tanggung Jawab Perusahaan. Jurnal Hukum dan HAM Wara Sains, 2(09),
922-930.

Mustofa, M. B., Wuryan, S., & Harsono, W. (2022). Analisis Manajemen
Pelayanan Pada Calon Jama’Ah Haji Dan Umrah (Pt. Daanish Mika Salsa
Tours and Travel). Multazam: Jurnal Manajemen Haji dan Umrah, 1(2),
145-156.

Mustolih  Siradj. (2023). https://kemenag.go.id/nasional/komnas-haji-dukung-
langkah-kemenag-beri-sanksi-travel-umrah-tidak-profesional

Nartin, S. E., Faturrahman, S. E., Ak, M., Deni, H. A, Mm, C., Santoso, Y. H., &
Eliyah, S. K. (2024). Metode Penelitian Kualitatif. Cendikia Mulia Mandiri.

Ningrum, B. S. (2022). Tinjauan Hukum Mengenai Hak Atas Keamanan Dan
Keselamatan Bagi Wisatawan Sebagai Konsumen Pemakai Jasa
Kepariwisataan Dihubungkan Dengan Undang Undang Nomor 10 Tahun
2009 Tentang Kepariwisataan Juncto Undang Undang Nomor 8 Tahun 1999
Tentang Perlindungan Konsumen (Doctoral dissertation, Universitas

Komputer Indonesia).

142



Nizamuddin. (2021) Metodologi Penelitian Kajian Praktis Bagi Mahasiswa,
Bengkalis-Riau, DOTPLUS Publisher

Nur Arifin. (2023). https://himpuh.or.id/blog/detail/1100/kemenag-temukan-29-
masalah-penyelenggaraan-umrah-di-tahun-2023.

Nurohman, D. (2022). Selling Religious Rituals in Indonesia: Commodification of
Umrah Pilgrimage by Travel Agents. Journal of Indonesian Islam, 16(2),
399-425.

Oberg, C. (2019). The role of business networks for innovation. Journal of
Innovation & Knowledge, 4(2), 124-128.

Othman, B. (2020). The effects on customer satisfaction and customer loyalty by
integrating marketing communication and after sale service into the
traditional marketing mix model of Umrah travel services in Malaysia.
Journal of Islamic Marketing, 11(2).

Othman, B., & Harun, A. B. (2021). The Effect of Umrah Service Quality on
Umrah Customer Satisfaction and Umrah Customer Loyalty: Evidence from
Umrah traveling agents in Malaysia. Technium Soc. Sci. J., 22, 492.

Palangkey, R. D., Gassing, A. Q., Salenda, K., Marilang, M., & Rijal, T. S.
(2021). Analysis of Islamic Law on Consumer Protection in Hajj and Umrah
Business in Indonesia. Al-'Adalah, 18(1), 113-130.

Pratiwi, P. Y., Handra, T., & Sutisna, F. (2024). The Role of Consumers in
Fostering Circular Economy in Indonesia. Journal of Accounting, Business
and Management (JABM), 32(1), 197-207.

Preko, A., Allaberganov, A., Mohammed, I., Albert, M., & Amponsah, R. (2020).
Understanding spiritual journey to hajj: Ghana and Uzbekistan perspectives.
Journal of Islamic Marketing

Putra, L. P., & Asri, K. H. (2024). Penerapan Prinsip Ekonomi Syariah Dalam
Pengembangan Usaha Kecil Dan Menengah Di Desa Karang Asem Barat
Kecamatan Citeureup. Iqgtishodiyah: Jurnal Ekonomi Dan Bisnis Islam,
10(1), 95-114.

Putri, A. M., & Prananingtyas, P. (2022). Existence and Characteristics of Sole
Proprietorship in Indonesia. Diponegoro Law Review, 7(2), 245-261.

143



Qoyum, A., Sakti, M. R. P., Thaker, H. M. T., & AlHashfi, R. U. (2022). Does the
islamic label indicate good environmental, social, and governance (ESG)
performance? Evidence from sharia-compliant firms in Indonesia and
Malaysia. Borsa Istanbul Review, 22(2), 306-320.

Rafik, Z., Muslim, A. A., & Kawakibi, M. F. (2024). Perspektif Ekonomi Islam
Terhadap Praktik Kerjasama Penjualan Hasil Pertanian (Studi Kasus Di
Kelompok Tani Barurejo Desa Alasrejo Kec. Wongsorejo Kab.
Banyuwangi). lltizam: Jurnal Ekonomi Dan Keuangan Islam, 1(2), 95-111.

Rahayu, N. (2020). Implementasi Strategi Marketing Mix dalam Pemasaran Jasa
Pendidikan Di Tk Negeri 2 Yogyakarta. Qurroti, Vol. 2.

Rahman, A., & Ghamidi, J. A. (2024). Exploring the Five Pillars of Islam. Al-
Awan, 2(01), 19-28.

Rahman, M. M., & Barmon, B. K. (2020). Fisheries sector in Bangladesh: A
primary industry with potential for sustainable development. Marine Policy,
112, 103780.

Rashid, K. T. S., Ismael, D. A., Othman, B., & Ali, R. (2019). Dimensions of
service quality and their effects on achieving competitive advantage: An
exploratory study of banking organizations in Sulaimaniyah city-Irag.
International Journal of Psychosocial Rehabilitation, 23(2), 548-565.

Rumina, R. (2024). Tehnik Pengumpulan Data Dalam Penelitian Pendidikan. Ilj:
Islamic Learning Journal, 2(1), 157-177.

Rusby, Z. (2022). Analisis Pelayanan Ibadah Umrah Pada Perusahaan Jasa
Penyelenggara Umrah Di Kota Pekanbaru. Syarikat: Jurnal Rumpun
Ekonomi Syariah, 5(1).

Rusliana, N., Alisjahbana, A. S., Budiono, B., & Purnagunawan, R. M. (2023).
Performance of Small and Medium Enterprises in Indonesia Impacted by
Financial Accessibility. Jurnal Ekonomi Pembangunan: Kajian Masalah
Ekonomi dan Pembangunan, 24(2), 293-307.

Sadg, Z. M. B. O. R. K. K. (2019). The impact of tourism marketing in enhancing
competitive capabilities. African Journal of Hospitality, Tourism and
Leisure, 8(5), 1-11.

144



Safitri, D. K., & Rita, M. R. (2022). The effects of equity crowdfunding and
business partnership relationships on business performance: A study on
MSMEs registered in Santara. Jurnal Maksipreneur: Manajemen, Koperasi,
dan Entrepreneurship, 12(1), 259-272.

Sari, I. N., Lestari, L. P., Kusuma, D. W., Mafulah, S., Brata, D. P. N., Iffah, J. D.
N., & Sulistiana, D. (2022). Metode Penelitian Kualitatif. Unisma Press.

Sarosa, S. (2021). Analisis Data Penelitian Kualitatif. Pt Kanisius.

Saupi, N. B., Harun, A, Ali, R., Ismael, D. A., & Othman, B. (2019). Umrah
celebrity endorsement: Issues and revised pater model. International Journal
of Psychosocial Rehabilitation, 23(2).

Sudana, S., Marpuah, M., Dermawan, M. J., Samudra, M. G., & Alfagih, M. A.
(2024). Islamic Principles of Justice in Cross-Cultural Business
Transactions: A Phenomenological Study in Indonesian Multicultural
Business Context. Kawanua International Journal of Multicultural
Studies, 5(2), 215-241.

Suhesti, D. T., Amalia, N. F., & Ertama, R. (2021). Strategi Manajemen
Pemasaran Paket Umrah Era New Normal. SEMB-J: Sharia Economic and
Management Business Journal, 2(1), 24-42.

Sukesi, S., & Akbar Hidayat, W. G. P. (2019). Managing the halal industry and
the purchase intention of Indonesian Muslims the case of Wardah
cosmetics. Journal of Indonesian Islam, 13(1).

Susanto, D., & Jailani, M. S. (2023). Teknik Pemeriksaan Keabsahan Data Dalam
Penelitian llmiah. Qosim: Jurnal Pendidikan, Sosial & Humaniora, 1(1), 53-
61.

Syapsan. (2019). The effect of service quality, innovation towards competitive
advantages and sustainable economic growth. Benchmarking: An
International Journal, 26(4), 1336—-1356.

Syifa, N. M. N., Husnaini, M., & Harimurti, S. M. (2024). Ethics and Science in
Philosophy: Understanding the Nature of Science in an Educational
Context. International Journal of Asian Education, 5(4), 338-348.

145



Taibah, H., Arlikatti, S., Andrew, S. A., Maghelal, P., & DelGrosso, B. (2020).
Health information, attitudes and actions at religious venues: Evidence from
hajj pilgrims. International Journal of Disaster Risk Reduction, 51, 101886.

Tanjung, I. (2021). Analysis of the Effect of Marketing Mix 7P on Purchase
Decisions at Sentra Snack Stores. International Journal of Review
Management, Business, and Entrepreneurship (RMBE), 1(2), 125-133.

Travel.co.id/jumlah-travel-umrah-di-indonesia.

Wu, C. H. J.,, & Mursid, A. (2020). Loyalty motivations for religious tourism:
Indonesian Muslim travelers umrah participating in umrah pilgrimage to
Mecca, Saudi Arabia. Tourism Review, 75(2), 466-478.

Yasin, M., Garancang, S., & Hamzah, A. A. (2024). Metode Dan Instrumen
Pengumpulan Data (Kualitatif Dan Kuantitatif). Journal Of International
Multidisciplinary Research, 2(3), 161-173.

Yosia, Y., Sasono, A. D., Indah, S., & Indrihastuti, P. (2024). Analysis of
financial performance of Sector 9 Companies: Trade, Services, and
Investment listed on the LQ 45 Index of the Indonesia Stock Exchange in
2022. Journal of Economics and Business Letters, 4(5), 13-22.

Yudho, S. K. S., & Agustin, S. (2022). Pengaruh Marketing Mix (7P) Terhadap
Keputusan Pembelian Pada Toko Online Dapurdep. Jurnal llmu Dan Riset
Manajemen, 11(8), 16.

Yusri, M. (2019). Kajian Undang Undang Perlindungan Konsumen Dalam
Perspektif Hukum Islam. Jurnal Justisia Ekonomika: Magister Hukum
Ekonomi Syariah, 3(1).

Yusuf, Y., & Suadi, S. (2024). Roles For Islamic Business Ethics In The
Environmental, Social, And Governance Concept. International Conference
on Research and Community Services (ICORcs), 3(1).

Zahrah, H., Rahayu, A., & Dirgantari, P. D. (2022). The effect of partnership
strategy on business success (Case study on hospitality in West Java).
Journal of Accounting and Finance Management, 3(5), 236-244.

146



Zakariah, M. A., Afriani, V., & Zakariah, K. M. (2020). Metodologi Penelitian
Kualitatif, Kuantitatif, Action Research, Research And Development (R N
D). Yayasan Pondok Pesantren Al Mawaddah Warrahmah Kolaka.

147



