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ABSTRAK

Siti WandaNurajizah : PENGARUH  INTEGRATED  MARKETING

2281090124 COMMUNICATION TERHADAP MINAT
PESERTA DIDIK BARU DI MTS SALAFIYAH
KOTA CIREBON

Penelitian ini dilatarbelakangi oleh meningkatnya persaingan antar lembaga
pendidikan yang menuntut adanya strategi komunikasi pemasaran yang efektif
untuk menarik minat peserta didik baru. MTs Salafiyah Kota Cirebon perlu
menerapkan strategi yang tepat melalui Integrated Marketing Communication
(IMC) guna menarik minat calon peserta didik. Penelitian ini bertujuan untuk
mengetahui (1) tingkat penerapan IMC, (2) tingkat minat peserta didik baru kelas
VII, serta (3) pengaruh IMC terhadap minat peserta didik baru di MTs Salafiyah
Kota Cirebon. Penelitian ini menggunakan metode kuantitatif dengan pendekatan
survei. Populasi penelitian adalah seluruh peserta didik kelas VII MTs Salafiyah
Kota Cirebon yang berjumlah 52 siswa dan seluruhnya dijadikan sampel
menggunakan teknik sampling jenuh. Teknik pengumpulan data dilakukan melalui
angket (kuesioner), observasi, wawancara, dan dokumentasi. Analisis data
menggunakan uji asumsi klasik, regresi linier sederhana, uji t (parsial), dan uji
korelasi dengan bantuan aplikasi SPSS. Hasil penelitian menunjukkan bahwa (1)
tingkat penerapan IMC memperoleh persentase sebesar 75,75% dengan kategori
sedang. Sementara itu, (2) tingkat minat peserta didik baru memperoleh persentase
sebesar 72,7% yang juga dalam kategori sedang. Adapun (3) hasil analisis regresi
sederhana menunjukkan persamaan Y = 2,992 + 0,489X. Hasil uji t menunjukkan
nilai t hitung sebesar 8,913 lebih besar dari t tabel 2,009 dengan signifikansi 0,000
< 0,05, sehingga terdapat pengaruh positif dan signifikan antara IMC terhadap
minat peserta didik baru. Berdasarkan hasil tersebut, semakin baik penerapan IMC
maka semakin tinggi minat peserta didik baru. Penelitian ini mengimplikasikan
pentingnya optimalisasi strategi komunikasi pemasaran secara terpadu dan
berkelanjutan dalam meningkatkan daya tarik lembaga pendidikan.

Kata Kunci : Integrated Marketing Communication, Minat Peserta Didik Baru,
Pemasaran Pendidikan.



ABSTRACT

Siti WandaNurajizah : THE EFFECT OF INTEGRATED MARKETING

2281090124 COMMUNICATION ON GRADE VIl STUDENTS’
INTEREST AT SALAFIYAH ISLAMIC JUNIOR
SECONDARY SCHOOL CIREBON

This study was motivated by the increasing competition among educational
institutions, which requires effective marketing communication strategies to attract
new students. Salafiyah Islamic Junior Secondary School Cirebon, is required to
implement appropriate strategies through Integrated Marketing Communication
(IMC) to attract prospective students. This study aims to determine (1) the level of
IMC implementation, (2) the level of new student interest among Grade VII
students, and (3) the effect of IMC on new student interest at Salafiyah Islamic
Junior Secondary School, Cirebon. This research employed a quantitative method
with a survey approach. The population consisted of all Grade VII students at
Salafiyah Islamic Junior Secondary School Cirebon, totaling 52 students. All
members of the population were selected as the sample using a saturated sampling
technique. Data were collected through questionnaires, observations, interviews,
and documentation. The data were analyzed using classical assumption tests,
simple linear regression analysis, a partial t-test, and correlation analysis with the
assistance of SPSS software. The results of the study show that (1) the level of IMC
implementation obtained a percentage of 75.75% in the moderate category.
Meanwhile, (2) the level of interest of new students obtained a percentage of 72.7%,
which was also in the moderate category. Meanwhile, (3) the results of simple
regression analysis showed the equation Y = 2.992 + 0.489X. The t-test results
show a t-value of 8.913, which is greater than the t-table value of 2.009 with a
significance of 0.000 < 0.05, indicating a positive and significant effect of IMC on
new students' interest. Based on these results, the better the implementation of IMC,
the higher the interest of new students. This study implies the importance of
optimizing integrated and sustainable marketing communication strategies in
increasing the attractiveness of educational institutions.

Keywords: Integrated Marketing Communication, New Student Interest,
Educational Marketing.
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MOTO

Ombak yang kencang hanya diperuntukkan bagi pelaut yang handal

—Raim Laode

“...dan ketika kompas itu kuserahkan pada-Nya,

aku takkan enggan bertanya,

dan tak pula ragu meminta.”
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