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ABSTRAK 

Siti Khuzaimah : Manajemen Digital Melalui Iklan Berbayar untuk 

Meningkatkan Branding di Pondok Pesantren Sains 

Salman Assalam Kabupaten Cirebon 

 

Pendidikan Islam kini tengah bertransformasi untuk beradaptasi dengan tuntutan 

zaman modern, salah satunya melalui pemanfaatan teknologi informasi dalam 

sistem pemasaran. Penelitian ini bertujuan untuk menganalisis manajemen strategi 

iklan berbayar (paid ads) di Pondok Pesantren Sains Salman Assalam dalam 

membangun branding lembaga. Fokus penelitian mencakup proses manajemen 

yang meliputi perencanaan, pengorganisasian, pelaksanaan, hingga evaluasi, serta 

analisis efektivitas iklan berbayar beserta faktor pendukung dan penghambatnya. 

Metode yang digunakan adalah kualitatif deskriptif dengan teknik pengumpulan 

data melalui observasi, wawancara, dan dokumentasi untuk memberikan 

gambaran komprehensif mengenai kondisi di lapangan. Hasil penelitian 

menunjukkan bahwa tahap perencanaan melibatkan identifikasi segmentasi pasar 

dan penentuan target yang spesifik. Dalam pelaksanaannya, koordinasi yang solid 

antara tim multimedia dan unit terkait menjadi kunci utama dalam mengelola alur 

komunikasi dengan calon santri maupun wali santri. Selain itu, evaluasi dilakukan 

secara berkala untuk mengukur sejauh mana keberhasilan jangkauan dan interaksi 

dari strategi iklan yang dijalankan. Penerapan iklan berbayar melalui platform 

Instagram dan Facebook terbukti efektif dalam memperluas jangkauan promosi 

dan meningkatkan citra positif Pondok Pesantren Sains Salman Assalam. 

Meskipun menghadapi tantangan berupa keterbatasan waktu, anggaran, dan 

persaingan yang ketat, keberhasilan strategi ini didukung oleh sumber daya 

manusia yang kompeten, kesiapan perangkat pembuatan konten, serta dukungan 

penuh dari pimpinan. Melalui kombinasi interaksi iklan berbayar dan konten 

harian yang kreatif di media sosial, lembaga berhasil meningkatkan engagement 

dan membangun branding yang kuat sehingga semakin dikenal luas oleh 

masyarakat. Strategi ini menjadi komponen krusial dalam manajemen pemasaran 

modern lembaga pendidikan Islam. 

Kata Kunci : Manajemen Digital, Iklan Berbayar, Citra 
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ABSTRACT 

Siti Khuzaimah : Digital Management Through Paid Advertising to 

Improve Branding at the Salman Assalam Science 

Islamic Boarding School in Cirebon Regency 

 

Islamic education is currently transforming to adapt to modern demands, one of 

which is through the use of information technology in marketing systems. This 

study aims to analyze the management of paid advertising strategies at the 

Salman Assalam Science Islamic Boarding School in building institutional 

branding. The research focuses on the management process, including planning, 

organizing, implementing, and evaluating, as well as analyzing the effectiveness 

of paid advertising, along with its supporting and inhibiting factors. The method 

used is descriptive qualitative, with data collection techniques through 

observation, interviews, and documentation to provide a comprehensive picture of 

conditions in the field. The results show that the planning stage involves 

identifying market segmentation and determining specific targets. In its 

implementation, solid coordination between the multimedia team and related units 

is key in managing communication channels with prospective students and their 

guardians. In addition, evaluations are conducted periodically to measure the 

success of the advertising strategy's reach and interaction. The implementation of 

paid advertising through Instagram and Facebook platforms has proven effective 

in expanding promotional reach and enhancing the positive image of the Salman 

Assalam Science Islamic Boarding School. Despite facing challenges such as 

limited time and budget, and intense competition, the success of this strategy is 

supported by competent human resources, the readiness of content creation tools, 

and full support from the leadership. Through a combination of paid advertising 

interactions and creative daily content on social media, the institution has 

successfully increased engagement and built a strong brand, thereby increasing 

its recognition among the public. This strategy is a crucial component of modern 

marketing management for Islamic educational institutions.. 

Keywords: Digital Marketing Management, Paid Advertising, Branding 
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