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ABSTRAK

Dinda Ayu Oktaviona. NIM: 2282120251, “PENGARUH LABEL HALAL,
CITRA MEREK, PROMOSI INFLUENCER, DAN HARGA TERHADAP
MINAT BELI HALAL COSMETICS SECARA ONLINE DI KALANGAN
GEN Z PADA KOMUNITAS GENBI CIREBON” 2026.

Perkembangan industri kosmetik yang semakin pesat mendorong
meningkatnya persaingan antar merek, termasuk pada produk halal cosmetics yang
dipasarkan secara online. Generasi Z sebagai kelompok konsumen yang aktif
menggunakan media sosial memiliki karakteristik khusus dalam menentukan minat
beli, sehingga dipengaruhi oleh berbagai faktor pemasaran. Penelitian ini bertujuan
untuk mengetahui pengaruh label halal, citra merek, promosi influencer, dan harga
terhadap minat beli halal cosmetics secara online di kalangan generasi Z pada
komunitas GenBI Cirebon. Penelitian ini menggunakan pendekatan kuantitatif
dengan data primer yang diperoleh melalui penyebaran kuesioner kepada anggota
komunitas GenBI Cirebon serta data sekunder berupa jurnal, buku, dan sumber
pustaka yang relevan. Hasil penelitian menunjukkan bahwa secara parsial label
halal berpengaruh positif dan signifikan terhadap minat beli halal cosmetics secara
online. Citra merek juga berpengaruh positif dan signifikan terhadap minat beli,
yang menunjukkan bahwa persepsi dan kepercayaan konsumen terhadap merek
memiliki peran penting dalam membentuk ketertarikan membeli. Promosi
influencer terbukti berpengaruh positif dan signifikan terhadap minat beli, yang
mengindikasikan bahwa peran influencer di media sosial mampu memengaruhi
preferensi dan ketertarikan generasi Z terhadap produk halal cosmetics. Selain itu,
harga juga berpengaruh positif dan signifikan terhadap minat beli, sehingga
kesesuaian antara harga dan kualitas produk menjadi pertimbangan penting bagi
konsumen. Secara simultan, label halal, citra merek, promosi influencer, dan harga
berpengaruh signifikan terhadap minat beli halal cosmetics secara online di
kalangan generasi Z pada komunitas GenBI Cirebonn.

Kata kunci: Label Halal, Citra Merek, Promosi Influencer, Harga, Minat Beli
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ABSTRACT

Dinda Ayu Oktaviona. NIM: 2282120251, “The Influence of Halal Label, Brand
Image, Influencer Promotion, and Price on Purchase Intention of Halal
Cosmetics Online among Generation Z in the GenBI Cirebon Community” 2026.
The rapid development of the cosmetics industry has intensified competition
among brands, particularly in halal cosmetics marketed online. Generation Z, as a
consumer group that is highly active on social media, has unique characteristics in
determining purchase intention, which are influenced by various marketing factors.
This study aims to examine the influence of halal labels, brand image, influencer
promotion, and price on the purchase intention of halal cosmetics online among
Generation Z in the GenBIl Cirebon community. This research employs a
quantitative approach using primary data obtained through questionnaires
distributed to members of the GenBI Cirebon community, as well as secondary data
in the form of journals, books, and other relevant literature sources. The results
indicate that, partially, the halal label has a positive and significant effect on online
halal cosmetics purchase intention. Brand image also has a positive and significant
effect on purchase intention, indicating that consumer perceptions and trust in a
brand play an important role in shaping buying intevest. Influencer promotion is
proven to have a positive and significant effect on purchase intention, suggesting
that the role of influencers on social media is able to influence the preferences and
interest of Generation Z toward halal cosmetics products. In addition, price has a
positive and significant effect on purchase intention, indicating that the suitability
between price and product quality is an important consideration for consumers.
Simultaneously, halal label, brand image, influencer promotion, and price have a
significant effect on the purchase intention of halal cosmetics online among
Generation Z in the GenBI Cirebon community.
Keywords: Halal Label, Brand Image, Influencer Promotion, Price, Purchase
Intention
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MOTTO

“Dalam diam aku berjuang, dalam sabar aku bertumbuh, dan kepada Allah

SWT aku kembalikan segala hasil.”
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