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ABSTRACT 
 

This study aims to analyze the influence of social media use, lifestyle, and 

self-control on the consumer behavior of Generation Z students and to determine 

the differences in consumer behavior between students at MAN 3 Cirebon 

Regency and SMAN 1 Lemahabang. This study used a quantitative approach with 

a comparative method. The sample size was 188 students, selected using a 

proportional sampling technique. Data were collected through a questionnaire 

and analyzed using SPSS with descriptive statistical analysis techniques, validity 

tests, reliability tests, normality tests, homogeneity tests, multiple linear 

regression, and an independent sample t-test. The results indicate that social 

media use and lifestyle have a positive effect on student consumer behavior, while 

self-control has a negative effect. Furthermore, there are differences in consumer 

behavior between students at MAN 3 Cirebon Regency and SMAN 1 Lemahabang. 

The results of this study indicate that student consumer behavior is influenced by 

external factors such as social media and lifestyle, as well as internal factors such 

as self-control. 

Keywords: social media, lifestyle, self-control, consumer behavior, Generation Z. 
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ABSTRAK 
 

Penelitian ini bertujuan untuk menganalisis pengaruh penggunaan media 

sosial, gaya hidup, dan pengendalian diri terhadap perilaku konsumtif siswa 

Generasi Z serta mengetahui perbedaan perilaku konsumtif antara siswa MAN 3 

Kabupaten Cirebon dan SMAN 1 Lemahabang. Penelitian ini menggunakan 

pendekatan kuantitatif dengan metode komparatif. Sampel penelitian berjumlah 

188 siswa yang ditentukan menggunakan teknik proportional sampling. Data 

dikumpulkan melalui kuesioner dan dianalisis menggunakan bantuan SPSS 

dengan teknik analisis statistik deskriptif, uji validitas, uji reliabilitas, uji 

normalitas, uji homogenitas, regresi linear berganda, serta independent sample t-

test.Hasil penelitian menunjukkan bahwa penggunaan media sosial dan gaya 

hidup berpengaruh positif terhadap perilaku konsumtif siswa, sedangkan 

pengendalian diri berpengaruh negatif terhadap perilaku konsumtif. Selain itu, 

terdapat perbedaan perilaku konsumtif antara siswa MAN 3 Kabupaten Cirebon 

dan SMAN 1 Lemahabang. Hasil penelitian ini menunjukkan bahwa perilaku 

konsumtif siswa dipengaruhi oleh faktor eksternal seperti media sosial dan gaya 

hidup serta faktor internal berupa pengendalian diri. 

Kata kunci: media sosial, gaya hidup, pengendalian diri, perilaku konsumtif, 

generasi Z. 
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