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ABSTRAK

Perkembangan teknologi digital telah membawa perubahan dalam aktivitas
pemasaran, termasuk pada sektor usaha mikro, kecil, dan menengah (UMKM)
kuliner. Digital marketing menjadi salah satu strategi yang digunakan UMKM
untuk memperluas jangkauan pasar, meningkatkan brand awareness, serta menarik
wisatawan dalam pengembangan wisata kuliner. Salah satu UMKM kuliner yang
memanfaatkan digital marketing adalah Empal Gentong H. Apud di Cirebon.
Penelitian ini bertujuan untuk mengetahui strategi digital marketing yang
diterapkan, implementasi digital marketing dalam kegiatan promosi, dampak
digital marketing sebagai daya tarik wisata kuliner, serta kendala yang dihadapi
dalam penerapannya.

Penelitian ini menggunakan metode kualitatif deskriptif dengan pendekatan
kualitatif. Teknik pengumpulan data dilakukan melalui wawancara, observasi, dan
dokumentasi. Informan utama dalam penelitian ini adalah pihak pengelola digital
marketing Empal Gentong H. Apud. Teknik analisis data dilakukan melalui reduksi
data, penyajian data, dan penarikan kesimpulan. Keabsahan data diuji
menggunakan triangulasi sumber dan triangulasi teknik.

Hasil penelitian menunjukkan bahwa strategi digital marketing yang
diterapkan UMKM Kuliner Empal Gentong H. Apud meliputi social media
marketing, Electronic Word of Mouth (E-WOM), engagement content, dan
branding digital melalui Instagram, TikTok, Google Review, serta marketplace.
Penerapan strategi tersebut berdampak pada peningkatan brand awareness,
popularitas usaha, engagement media sosial, dan ketertarikan wisatawan. Namun,
implementasinya masih menghadapi kendala berupa keterbatasan sumber daya
manusia, pengelolaan konten yang belum terstruktur, dan belum optimalnya
pemanfaatan data analytics..

Kata Kunci: Digital marketing, UMKM Kuliner, Wisata Kuliner, Strategi
Pemasaran, Empal Gentong H. Apud.



ABSTRACT

The development of digital technology has brought significant changes to
marketing activities, including in the culinary micro, small, and medium enterprises
(MSMEs) sector. Digital marketing has become one of the strategies used by MSMEs to
expand market reach, increase brand awareness, and attract tourists in the development of
culinary tourism. One of the culinary MSMEs that utilizes digital marketing is Empal
Gentong H. Apud in Cirebon. This study aims to identify the digital marketing strategies
implemented, the implementation of digital marketing in promotional activities, the impact
of digital marketing as a culinary tourism attraction, and the challenges faced in its
implementation.

This study employed a descriptive qualitative method with a qualitative approach.
Data were collected through interviews, observations, and documentation. The main
informant in this study was the digital marketing manager of Empal Gentong H. Apud.
Data analysis was conducted through data reduction, data display, and conclusion
drawing. Data validity was tested using source triangulation and technique triangulation.

The results showed that the digital marketing strategies implemented by Empal
Gentong H. Apud include social media marketing, Electronic Word of Mouth (E-WOM),
engagement content, and digital branding through Instagram, TikTok, Google Review, and
online marketplaces. These strategies contributed to increased brand awareness, business
popularity, social media engagement, and tourist interest. However, their implementation
is still constrained by limited human resources, unstructured content management, and the
underutilization of data analytics.

Keywords: Digital Marketing, Culinary MSMEs, Culinary Tourism, Marketing Strategy,
Empal Gentong H. Apud
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