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ABSTRAK

WAFA MARWA HANIFAH. NIM:2282120278. ’PENGARUH MATERI
KONTEN, DISKON DAN ELECTRINIC WORD OF MOUTH (E-WOM)
PADA TIKTOK AFFILIATE TERHADAP MINAT BELI MAHASISWA
KABUPATEN CIREBON*.

Perkembangan teknologi digital telah mendorong perubahan dalam
aktivitas pemasaran melalui media sosial, di mana TikTok menjadi salah satu
platform yang berkembang pesat melalui program TikTok Affiliate. Program
ini memanfaatkan materi konten, diskon, dan electronic word of mouth (E-
WOM) sebagai strategi untuk memengaruhi minat beli, khususnya pada
mahasiswa sebagai pengguna aktif media sosial. Namun, efektivitas masing-
masing faktor tersebut dalam mendorong minat beli masih belum sepenuhnya
diketahui, terutama pada konteks mahasiswa di Kabupaten Cirebon. Oleh
karena itu, penelitian ini bertujuan untuk menganalisis pengaruh materi
konten, diskon, dan E-WOM terhadap minat beli mahasiswa. Penelitian ini
menggunakan pendekatan kuantitatif dengan sumber data primer yang
diperoleh melalui penyebaran kuesioner kepada 100 responden mahasiswa di
Kabupaten Cirebon yang aktif menggunakan TikTok dan pernah terpapar
konten Aftiliate, dengan teknik purposive sampling. Analisis data dilakukan
melalui uji validitas, reliabilitas, asumsi klasik, analisis regresi linear
berganda, serta uji hipotesis. Hasil penelitian menunjukkan bahwa secara
parsial materi konten dan E-WOM berpengaruh positif dan signifikan terhadap
minat beli, sedangkan diskon tidak berpengaruh signifikan. Secara simultan,
ketiga variabel berpengaruh signifikan terhadap minat beli mahasiswa
Kabupaten Cirebon, dengan E-WOM sebagai variabel yang paling dominan,
sehingga menunjukkan bahwa kepercayaan terhadap informasi dan kualitas
konten lebih berperan dalam mendorong minat beli dibandingkan insentif
harga.

Kat%l Kunci: Materi konten, Diskon, Electronic word of mouth, TikTok Affiliate,
Minat beli.
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ABSTRACT

WAFA MARWA HANIFAH. ID: 2282120278. “THE EFFECT OF
CONTENT MATERIAL, DISCOUNTS, AND ELECTRONIC WORD OF
MOUTH (E-WOM) ON TIKTOK AFFILIATES ON THE PURCHASE
INTEREST OF STUDENTS IN CIREBON REGENCY.”

The development of digital technology has driven changes in
marketing activities through social media, with TikTok emerging as one of the
fastest-growing platforms through its TikTok Affiliate program. This program
utilizes content material, discounts, and electronic word of mouth (E-WOM)
as strategies to influence purchase intention, particularly among students as
active social media users. However, the effectiveness of these factors in
influencing purchase intention has not been fully understood, especially in the
context of students in Cirebon Regency. Therefore, this study aims to analyze
the influence of content material, discounts, and E-WOM on students’
purchase intention. This study employs a quantitative approach using primary
data collected through questionnaires distributed to 100 student respondents in
Cirebon Regency who actively use TikTok and have been exposed to affiliate
content, with purposive sampling as the sampling technique. Data analysis
includes validity and reliability tests, classical assumption tests, multiple linear
regression analysis, and hypothesis testing. The results show that partially,
content material and E-WOM have a positive and significant effect on
purchase intention, while discounts do not have a significant effect.
Simultaneously, all three variables have a significant effect on students’
purchase intention, with E-WOM being the most dominant variable, indicating
that trust in information and content quality plays a more important role in
influencing purchase intention than price incentives.

Keywords: Content material, Discount, Electronic word of mouth, TikTok
Affiliate, Purchase intention.
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