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ABSTRAK

Perkembangan teknologi digital telah mengubah pola promosi dalam sektor pariwisata,
termasuk wisata pendakian gunung. Pengelola destinasi wisata dituntut untuk
memanfaatkan media digital secara efektif dalam membangun citra destinasi dan
menarik minat wisatawan. Gunung Ciremai sebagai gunung tertinggi di Jawa Barat
memiliki potensi wisata pendakian yang besar, namun strategi promosi digital yang
diterapkan pengelola belum terpetakan secara sistematis. Kondisi ini mendorong
pentingnya penelitian mengenai strategi promosi digital pada pengelola objek wisata
pendaki Gunung Ciremai. Penelitian ini bertujuan untuk mendeskripsikan strategi
promosi digital yang diterapkan oleh pengelola objek wisata pendaki Gunung
Ciremai, serta mengidentifikasi kendala dalam pelaksanaan promosi digital. Penelitian
menggunakan metode kualitatif dengan pendekatan deskriptif dan studi kasus. Teknik
pengumpulan data dilakukan melalui observasi, wawancara mendalam, dan
dokumentasi terhadap pengelola Taman Nasional Gunung Ciremai (TNGC), admin
media sosial, dan wisatawan pendaki. Analisis data menggunakan model interaktif
yang meliputi reduksi data, penyajian data, dan penarikan kesimpulan. Hasil penelitian
menunjukkan bahwa strategi promosi digital yang diterapkan pengelola
memanfaatkan platform digital seperti Instagram, TikTok, YouTube, dan website
resmi untuk membangun citra destinasi wisata pendakian berbasis alam. Konten
visual berupa foto, video, dan storytelling pengalaman pendakian menjadi media
utama dalam menarik perhatian audiens dan meningkatkan engagement. Namun,
pelaksanaan promosi digital masih menghadapi kendala berupa keterbatasan sumber
daya manusia di bidang pemasaran digital, keterbatasan anggaran promosi, dan
kurangnya konsistensi dalam produksi konten.

Kata Kunci: strategi promosi digital, wisata pendakian, Gunung Ciremai, media
sosial, pariwisata berbasis alam.



ABSTRACT

The development of digital technology has transformed promotional patterns in the
tourism sector, including mountain hiking tourism. Tourism destination managers are
required to utilize digital media effectively in building destination images and
attracting tourists’ interest. Mount Ciremai, as the highest mountain in West Java, has
significant hiking tourism potential; however, the digital promotion strategies
implemented by the management have not been systematically mapped. This condition
highlights the importance of research on digital promotion strategies implemented by
the management of Mount Ciremai hiking tourism destinations.

This study aims to analyze the digital promotion strategies implemented by the
management of Mount Ciremai hiking tourism destinations, measure their effectiveness
in attracting hikers’ interest, and identify obstacles in the implementation of digital
promotion. This research employed a qualitative method with a descriptive and case
study approach. Data collection techniques included observation, in-depth interviews,
and documentation involving the management of Mount Ciremai National Park
(TNGC), social media administrators, and hikers. Data analysis used an interactive
model consisting of data reduction, data presentation, and conclusion drawing. The
results show that the digital promotion strategy implemented by the management
utilizes digital platforms such as Instagram, TikTok, YouTube, and official websites to
build the image of a nature-based hiking tourism destination. Visual content in the form
of photos, videos, and storytelling of hiking experiences becomes the primary medium
for attracting audience attention and increasing engagement. However, the
implementation of digital promotion still faces several obstacles, including limited
human resources in digital marketing, limited promotional budgets, and inconsistency
in content production.

Keywords: digital promotion strategy, hiking tourism, Mount Ciremai, social media,
nature-basedtouris
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