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ABSTRAK

Rahmawati Apriliani : HUBUNGAN BUY NOW PAY LATER (BNPL) DAN
PERILAKU KONSUMEN TERHADAP KEPUTUSAN PEMBELIAN ME-
LALUI PLATFORM E-COMMERCE

Perkembangan teknologi digital dan e-commerce di Indonesia telah mendorong
munculnya berbagai inovasi dalam sistem pembayaran, salah satunya adalah Buy Now
Pay Later (BNPL). Layanan ini memberikan kemudahan bagi konsumen untuk
melakukan pembelian dengan sistem cicilan tanpa kartu kredit. Penggunaan BNPL
yang semakin meningkat, khususnya pada generasi Milenial dan Generasi Z di Keca-
matan Kuningan, berpotensi memengaruhi perilaku konsumen serta keputusan pem-
belian. Kemudahan akses, fleksibilitas pembayaran, serta proses yang cepat menjadi-
kan BNPL sebagai metode pembayaran yang diminati, namun di sisi lain juga dapat
mendorong perilaku konsumtif, pembelian impulsif dan gaya hidup. Penelitian ini ber-
tujuan untuk menganalisis hubungan antara BNPL dan perilaku konsumen terhadap
keputusan pembelian melalui platform e-commerce.

Metode penelitian yang digunakan adalah kuantitatif dengan pendekatan sur-
vei. Data dikumpulkan melalui penyebaran kuesioner kepada responden yang merupa-
kan generasi Milenial dan Generasi Z di Kecamatan Kuningan yang menggunakan
layanan BNPL. Teknik analisis data yang digunakan adalah analisis statistik untuk
menguji hubungan dan pengaruh antar variabel, yaitu BNPL, perilaku konsumen, plat-
form e-commerce, dan keputusan pembelian.

Hasil penelitian menunjukkan bahwa BNPL memiliki pengaruh terhadap per-
ilaku konsumen dan keputusan pembelian. Perilaku konsumen juga berpengaruh sig-
nifikan terhadap keputusan pembelian. Selain itu, platform e-commerce berperan se-
bagai variabel mediasi yang memperkuat hubungan antara BNPL dan perilaku kon-
sumen terhadap keputusan pembelian. Temuan ini menunjukkan bahwa kemudahan
yang ditawarkan oleh BNPL dapat meningkatkan kecenderungan perilaku konsumtif,
terutama pada generasi muda.

Kata Kunci: Buy Now Pay Later (BNPL), perilaku konsumen, keputusan pembelian,
e-commerce, generasi Milenial dan Gen Z.



ABSTRACT

Rahmawati Apriliani: THE RELATIONSHIP BETWEEN BUY NOW PAY LATER
(BNPL) AND CONSUMER BEHAVIOR ON PURCHASING DECISIONS
THROUGH E-COMMERCE PLATFORMS

The development of digital technology and e-commerce in Indonesia has en-
couraged the emergence of various innovations in payment systems, one of which is
Buy Now Pay Later (BNPL). This service provides convenience for consumers to make
purchases through installment systems without the need for a credit card. The increas-
ing use of BNPL, especially among Millennials and Generation Z in Kuningan District,
has the potential to influence consumer behavior and purchasing decisions. Ease of
access, payment flexibility, and fast processes make BNPL a preferred payment
method; however, on the other hand, it can also encourage consumptive behavior and
impulsive buying. This study aims to analyze the relationship between BNPL and con-
sumer behavior on purchasing decisions through e-commerce platforms.

The research method used is quantitative with a survey approach. Data were
collected through questionnaires distributed to respondents who are Millennials and
Generation Z in Kuningan District using BNPL services. The data analysis technique
used is statistical analysis to examine the relationships and influences among varia-
bles, namely BNPL, consumer behavior, e-commerce platforms, and purchasing deci-
sions.

The results of the study indicate that BNPL has an influence on consumer be-
havior and purchasing decisions. Consumer behavior also has a significant effect on
purchasing decisions. In addition, e-commerce platforms act as a mediating variable
that strengthens the relationship between BNPL and consumer behavior on purchasing
decisions. These findings indicate that the convenience offered by BNPL can increase
the tendency toward consumptive behavior, especially among younger generations.

Keywords: Buy Now Pay Later (BNPL), consumer behavior, purchasing decisions, e-
commerce, Millennials and Generation Z
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