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ABSTRAK

Anggun Anggraeni, NIM 2282120108. “Pengaruh Kualitas Produk, Harga dan
Suasana Toko terhadap Minat Belanja pada Konsumen Palma Shop.” SKripsi
2026.

Perkembangan industri ritel yang semakin pesat menuntut pelaku usaha
memahami faktor-faktor yang memengaruhi minat belanja konsumen. Palma Shop
Majalengka perlu memperhatikan kualitas produk, harga, dan suasana toko sebagai
upaya menarik minat konsumen. Penelitian ini bertujuan menganalisis pengaruh
kualitas produk, harga, dan suasana toko terhadap minat belanja konsumen Palma
Shop Majalengka, baik secara parsial maupun simultan. Penelitian menggunakan
pendekatan kuantitatif dengan metode field research. Sampel penelitian berjumlah
96 responden yang dipilih menggunakan teknik purposive sampling dengan rumus
Lemeshow. Pengumpulan data penelitian dilakukan melalui kuesioner, observasi,
dokumentasi, dan studi pustaka. Analisis data menggunakan regresi linear berganda
dengan bantuan SPSS. Hasil penelitian menunjukkan bahwa secara parsial kualitas
produk berpengaruh positif dan signifikan terhadap minat belanja konsumen,
sedangkan harga dan suasana toko tidak berpengaruh signifikan. Secara simultan,
kualitas produk, harga, dan suasana toko berpengaruh positif dan signifikan
terhadap minat belanja konsumen dengan nilai Adjusted R Square sebesar 64,7%.
Kesimpulan penelitian menunjukkan bahwa kualitas produk menjadi faktor paling
dominan dalam meningkatkan minat belanja konsumen di Palma Shop Majalengka.

Kata Kunci: Kualitas Produk, Harga, Suasana Toko, Minat Belanja Konsumen.
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ABSTRACT

Anggun Anggraeni, NIM. 2282120108. “The Influence of Product Quality, Price,
and Store Atmosphere on Shopping Interest Among Palma Shop Customers.”
Thesis 2026.

The rapid growth of the retail industry requires business owners to
understand the factors that influence consumer shopping interest. Palma Shop
Majalengka needs to pay attention to product quality, price, and store atmosphere
as efforts to attract consumer interest. This study aims to analyze the influence of
product quality, price, and store atmosphere on the shopping interest of Palma Shop
Majalengka consumers, both partially and simultaneously. The study uses a
quantitative approach with a field research method. The research sample consisted
of 96 respondents selected using purposive sampling with the Lemeshow formula.
Data collection was conducted through questionnaires, observations,
documentation, and literature review. Data analysis utilized multiple linear
regression with the assistance of SPSS. The results indicate that, partially, product
quality has a positive and significant effect on consumer shopping interest, while
price and store atmosphere do not have a significant effect. Simultaneously, product
quality, price, and store atmosphere have a positive and significant effect on
consumer shopping interest with an Adjusted R-Square value of 64.7%. The study's
conclusion indicates that product quality is the most dominant factor in increasing
consumer shopping interest at Palma Shop Majalengka.

Keywords: Product Quality, Price, Store Atmosphere, Consumer Shopping Interest.
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