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ABSTRAK

Widhi Dwi Shafira. NIM: 2282120102. “PENGARUH ETIKA BISNIS
ISLAM, PERILAKU KARYAWAN DAN VARIAN PRODUK TERHADAP
LOYALITAS PELANGGAN PADA TOKO ANIS PLERED”, 2026

Persaingan di bidang usaha ritel, terutama untuk Usaha Mikro Kecil
Menengah, semakin ketat. Karena itu, para pelaku usaha harus bisa membuat
pelanggan setia. Loyalitas pelanggan dipengaruhi oleh beberapa hal, seperti
penerapan etika bisnis Islam, perilaku karyawan, dan ketersediaan berbagai produk.
Di Toko Anis Plered, masih ada beberapa masalah. Misalnya, belum jelas apakah
etika bisnis Islam diterapkan secara konsisten. Perilaku karyawan dalam melayani
pelanggan juga masih bisa memengaruhi loyalitas. Selain itu, keragaman produk
belum tentu memenuhi kebutuhan pelanggan. Sebelumnya, penelitian tentang hal
ini biasanya hanya membahas satu variabel saja. Belum banyak penelitian yang
membahas ketiga variabel tersebut secara bersamaan, terutama dalam konteks toko
tradisional.

Penelitian ini menggunakan pendekatan kuantitatif dengan jenis penelitian
asosiatif kausal yang bertujuan untuk menganalisis hubungan sebab-akibat antara
variabel independen dan dependen. Objek penelitian adalah pelanggan Toko Anis
Plered dengan jumlah sampel sebanyak 96 responden yang ditentukan
menggunakan rumus Lemeshow. Teknik pengumpulan data dilakukan melalui
kuesioner, sedangkan analisis data menggunakan uji instrumen, uji asumsi klasik,
analisis regresi linear berganda, serta uji hipotesis secara parsial (uji t) dan simultan
(uji )

Hasil penelitian menunjukkan bahwa etika bisnis Islam, perilaku karyawan,
dan varian produk yang ditawarkan secara parsial memiliki pengaruh positif dan
signifikan terhadap loyalitas pelanggan, yang berarti semakin baik penerapan etika
bisnis Islam, semakin baik perilaku karyawan, serta semakin beragam varian
produk, maka loyalitas pelanggan akan semakin meningkat. Selain itu, secara
simultan ketiga variabel tersebut juga terbukti berpengaruh signifikan terhadap
loyalitas pelanggan, sehingga kombinasi dari penerapan etika bisnis Islam yang
baik, perilaku karyawan yang profesional, dan ketersediaan varian produk yang
beragam mampu secara bersama-sama meningkatkan loyalitas pelanggan pada
Toko Anis Plered. Dengan demikian, dapat disimpulkan bahwa ketiga faktor
tersebut merupakan elemen penting dalam upaya meningkatkan dan
mempertahankan loyalitas pelanggan.

Kata Kunci: Etika Bisnis Islam, Perilaku Karyawan, Varian Produk.
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ABSTRACT

Widhi Dwi Shafira. NIM: 2282120102. “The Influence of Islamic Business
Ethics, Employee Behavior and Product Variants on Customer Loyalty at Anis
Plered Store”, 2026

Competition in the retail business, especially for Micro, Small and Medium
Enterprises, is getting tighter. Therefore, business actors must be able to make
customers loyal. Customer loyalty is influenced by several things, such as the
application of Islamic business ethics, employee behavior, and the availability of
various products. At Anis Plered Store, there are still some problems. For example,
it is not clear whether Islamic business ethics are applied consistently. Employee
behavior in serving customers can also still affect loyalty. Additionally, product
diversity does not necessarily meet customer needs. Previously, research on this
topic usually only discussed one variable. There hasn't been much research that
addresses all three variables simultaneously, especially in the context of traditional
stores.

This study uses a quantitative approach with a type of causal associative
research that aims to analyze the cause-effect relationship between independent
and dependent variables. The object of the study was Toko Anis Plered customers
with a sample of 96 respondents determined using the Lemeshow formula. The data
collection technique was carried out through questionnaires, while the data
analysis used instrument tests, classical assumption tests, multiple linear
regression analysis, and hypothesis tests partially (t-test) and simultaneously (f-
test)

The results of the study show that Islamic business ethics, employee
behavior, and product variants offered partially have a positive and significant
influence on customer loyalty, which means that the better the application of
Islamic business ethics, the better the employee behavior, and the more diverse the
product variants, the more customer loyalty will increase. In addition,
simultaneously these three variables have also been proven to have a significant
effect on customer loyalty, so that the combination of the application of good
Islamic business ethics, professional employee behavior, and the availability of
various product variants are able to jointly increase customer loyalty at the Anis
Plered Store. Thus, it can be concluded that these three factors are important
elements in efforts to increase and maintain customer loyalty.

Keywords: Islamic Business Ethics, Employee Behavior, Product Variants.

v



Y

lgls conibsht Johug daduyl Jus¥ cLddsi 6" 2282120102 105 1pdls s
2026 ."u Wi ke ;} ] ;‘}b éﬁ« Sload|

OF ot s 515 apanally Ao silly Spial) Sl gall Zols Bl pllad (3 2l
Gekd e pal siay oSlasd) oYy Sl Lomal sSheall fax Je 0B JlesW) e (3 05N 0,
S 5 Y ol sl e 3 ikl Olrall By (aibsll Soley Yl JlesY) ol
Gein S 35 B Y Jles Y ST oS3 o el o o (JEL o oSG
Slnzll g5 b Y ls Q) BLoYL YV e Ll 35 of (Sh Sheall Reas (3 (il Sl
AL sy e sale 23U g aoll s Jem S8 S8 il L odlaall Sl 5,200
ALE) 2Bl Ble 3 Aol casly OT @ 8 Sl s 308 Sl

B U8 1) O G god) Lt Coll n g8 e eSS Al oda gt
96 o e mo 3pb il 555 Sles ga 2l Bus OIS AnWly Al Sl G By o)
il Loy (blwal IV e UL IR T N S-SR E W REL N v.b.\i.l;- £ Slan
ey sdadl Ll V) JZy A SIS Lol ohlasly e ) ol S L
(£ lesl) Lty (8 Les) Wi ol dl

Szl 209 all lpadlly (pdls sl Sobs caaSlu Y Jlas) SLINST OF 2yl il glas
(2l 2yl Jles ST godas O LS T g L odaall oYy o Wi 155 4L 20 U
cud (M5 ) BLEYL L eSleall Yy sl ezl gyl g a5 sl LSy ¢ il Cabsslt ol OISTLSS
ST ol ek Sh et o Daal) Vg Jo S 0 WAk c3) @ B Slpad) oda O
ba eSleall ¥y o iy OF lnadll 0 &dlz2 g1l 3959 ¢ agll pdbsll Sy sad) 2adluy) JLesY)
Yy 83L7 Waldl 35edl & Aage jobie BN Lalgalt odin OF eV - Sa ( JWLy Lop sl mie 3
e Bladly Sleall

ol Slpane (bl Sole ey Jls) Sl i kil LS



PERSETUJUAN PEMBIMBING

SKRIPSI
“PENGARUH ETIKA BISNIS ISLAM, PERILAKU KARYAWAN DAN
VARIAN PRODUK TERHADAP LOYALITAS PELANGGAN PADA TOKO
ANIS PLERED”

Diajukan Sebagai Salah Satu Syarat
Untuk Memperoleh Gelar Sarjana Ekonomi (SE)
Pada Jurusan Ekonomi Syariah

Fakultas Ekonomi dan Bisnis Islam
Oleh:
Widhi Dwi Shafira
NIM: 2282120102
Pembimbing

Pembimbing I Pembimbing II

Dr. Hj. Dewi Fatmasari, M.Si.,
NIP: 191704052005011003 NIP: 197301072009012001

Mengetahui

vi

vi



NOTA DINAS
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