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ABSTRAK

Rifki Sahril Nandesta, NIM : 1908204123, “ANALISIS PEMANFAATAN
ARTIFICIAL INTELLIGENCE (Al) DALAM STRATEGI DIGITAL
MARKETING UNTUK PERLUASAN PANGSA PASAR [STUDI KASUS
PADA ARLI LEATHER GOODS CIREBON]”, 2026

Penelitian kualitatif deskriptif ini bertujuan untuk menganalisis pemanfaatan A/
Video Tools, mengevaluasi strategi pemasaran melalui matriks SWOT, dan
meninjaunya dari perspektif Ekonomi Syariah pada ARLI Leather Goods Cirebon.
Penelitian ini dilatarbelakangi oleh tantangan asimetri informasi akibat hilangnya
pengalaman sensorik (tactile experience) dalam transaksi daring, yang memicu
ketidakpastian (gharar). Data primer dikumpulkan melalui observasi partisipatif
dan wawancara dengan pemilik, staf, serta 15 konsumen, kemudian dianalisis

menggunakan model interaktif dan matriks TOWS.

Hasil penelitian menunjukkan tiga temuan utama. Pertama, implementasi Al
melalui kolaborasi human-in-the-loop terbukti mengefisiensikan waktu produksi
konten dari 1-4 hari menjadi hanya 1-6 jam. Kedua, analisis matriks SWOT
menempatkan posisi perusahaan pada titik koordinat (0,70 ; 0,35) di Kuadran I
(Strategi Agresif), yang merekomendasikan Growth Oriented Strategy melalui
optimalisasi fitur Live Shopping dan jaringan afiliasi TikTok. Ketiga, ketajaman
visual Al terbukti empiris menjadi the trust gap bridge dengan skor kejujuran
konten 4,47 dari 5,00. Hal ini secara efektif memitigasi Gharar fi as-Sifah dan
menegakkan prinsip Bayan (transparansi informasi), sehingga transaksi daring

memenuhi asas An-Taradhin.

Kata Kunci: Artificial Intelligence, Digital Marketing, Mitigasi Gharar, Prinsip
Bayan, Arli Leather Goods.



ABSTRACT

Rifki Sahril Nandesta, Student ID: 1908204123, “ANALYSIS OF ARTIFICIAL
INTELLIGENCE (AI) UTILIZATION IN DIGITAL MARKETING
STRATEGIES FOR MARKET SHARE EXPANSION [A CASE STUDY ON
ARLI LEATHER GOODS CIREBON]”, 2026

This descriptive qualitative research aims to analyze the utilization of Al
Video Tools, evaluate marketing strategies through a SWOT matrix, and review
them from an Islamic Economics perspective at ARLI Leather Goods Cirebon. This
research is motivated by the challenge of information asymmetry due to the loss of
tactile experience in online transactions, which triggers uncertainty (gharar).
Primary data were collected through participatory observation and interviews with
the owner, staff, and 15 consumers, then analyzed using an interactive model and

the TOWS matrix.

The results show three main findings. First, Al implementation through
human-in-the-loop collaboration is proven to streamline content production time
from 1-4 days to only 1-6 hours. Second, the SWOT matrix analysis places the
company at the coordinates (0.70 ; 0.35) in Quadrant 1 (Aggressive Strategy),
recommending a Growth Oriented Strategy through the optimization of the Live
Shopping feature and TikTok affiliate network. Third, Al's visual sharpness is
empirically proven as the trust gap bridge with a content honesty score of 4.47 out
of 5.00. This effectively mitigates Gharar fi as-Sifah and upholds the Bayan
principle (information transparency), ensuring online transactions meet the An-

Taradhin principle.

Keywords: Artificial Intelligence, Digital Marketing, Gharar Mitigation, Bayan
Principle, Arli Leather Goods.
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