
 

132 

 

DAFTAR PUSTAKA 

Abdillah, M., Meilinda, S., Fatmasari, D., & Jaelani, A. (2025). Access to Sharia 

Financing For Halal MSMEs: A Study On Sharia Microfinance Institutions. 

Hawalah: Kajian Ilmu Ekonomi Syariah, 4(1), 2963–3435. 

https://doi.org/https://doi.org/10.57096/hawalah.v4i1.78 

Afrida, Y., Rahim, R., & Wira, A. (2021). Pengaruh Pengetahuan, Religiusitas 

dan Kualitas Pelayanan Terhadap Loyalitas Nasabah (Proses Konversi Bank 

Nagari Menjadi Bank Syariah). Maqdis: Jurnal Kajian Ekonomi Islam, 5(2), 

147–158. https://doi.org/https://doi.org/10.15548/MAQDIS.V5I2.292 

Ahmadi, M. A. (2023). Manajemen Strategi Dalam Meningkatkan Loyalitas 

Nasabah Bank. Jurnal Manajemen Perbankan Keuangan Nitro, 7(1), 15–25. 

https://doi.org/10.56858/jmpkn.v7i1.167 

Alkhurshan, M., & Rjoub, H. (2020). The Scope of an Integrated Analysis of 

Trust  Switching Barriers, Customer Satisfaction and Loyalty. Journal of 

Competitiveness, 12(2), 5–21. https://doi.org/10.7441/joc.2020.02.01 

Amra, Ramli, A., & Wahyuti, S. (2025). Analisis Kepercayaan Dalam 

Memelihara Loyalitas Nasabah Mandiri Tabungan (Studi Kasus PT Bank 

Mandiri (Persero) TBK KCP Masamba). Innovative: Journal Of Social 

Science Reserch, 5(3), 6110–6119. 

https://doi.org/https://doi.org/10.31004/innovative.v5i3.19889 

Andhika, A. (2021). Pengaruh Kepuasan Nasabah, Ekuitas Merek, Citra 

Perusahaan, Dan Kepuasan Nasabah Terhadap Loyalitas Nasabah. Syntax  

Literate:  Jurnal  Ilmiah  Indonesia, 6(12), 6013–6030. 

http://dx.doi.org/10.36418/Syntax-Literate.v6i12.5035 

Anggraini, P. D., & Wulandari, S. S. (2020). Analisis Penggunaan Model 

Pembelajaran Project Based Learning Dalam Peningkatan Keaktifan Siswa. 

Jurnal Pendidikan Administrasi Perkantoran (JPAP), 9(2), 292–299. 

https://doi.org/10.26740/jpap.v9n2.p292-299 

Azzahroh, E. P. (2025). Service Excellence dalam Meningkatkan Loyalitas 

Nasabah: Peran Mediasi Kepuasan pada Bank NTB Syariah. Kartika: Jurnal 

Studi Keislaman, 5(2), 1170–1180. 

https://doi.org/https://doi.org/10.59240/kjsk.v5i2.216 

Budiyono Budiyono and Sutianingsih Sutianingsih, “Peran Kepuasan Pelanggan 

Dalam Memoderasi Pengaruh Perceived Value Terhadap Loyalitas 

Pelanggan,” EKUITAS (Jurnal Ekonomi Dan Keuangan) 5, no. 4 (2023): 

445–69, https://doi.org/10.24034/j25485024.y2021.v5.i4.5104. 

https://doi.org/10.56858/jmpkn.v7i1.167
https://doi.org/10.7441/joc.2020.02.01
https://doi.org/https:/doi.org/10.31004/innovative.v5i3.19889
http://dx.doi.org/10.36418/Syntax-Literate.v6i12.5035
https://doi.org/10.26740/jpap.v9n2.p292-299
https://doi.org/https:/doi.org/10.59240/kjsk.v5i2.216
https://doi.org/10.24034/j25485024.y2021.v5.i4.5104


133 

 

 

Chusnul Rofiah Dwi Wahyuni, “Kualitas Pelayanan Dan Pengaruhnya Terhadap 

Loyalitas Pelanggan Yang Di Mediasi Oleh Kepuasan Di Bank Muamalat 

Jombang,” Eksis: Jurnal Riset Ekonomi Dan Bisnis 12, no. 1 (2023): 69–82, 

https://doi.org/10.26533/eksis.v12i1.84. 

Dewi, F. P., Rachman, B., & Rivanda, A. K. (2024). Peran Kualitas Pelayanan, 

Kepercayaan Nasabah, Citra, Dan Kepuasan Nasabah Dalam Mendapatkan 

Loyalitas Nasabah Pada Industri Lembaga Keuangan Mikro Syariah Di Jawa 

Barat. Jurnal Ilmiah MEA (Manajemen, Ekonomi, Dan Akuntansi, 8(2), 

2530–2546. https://doi.org/https://doi.org/10.31955/mea.v8i2 

Dimitrieska, S. (2024). Building And Maintaining Customer Loyalty. Balkan 

Research Journal, 1(1), 15–26. https://doi.org/10.69648/ZSYY8529 

Evanschitzky, H., Valentina Stan, & Nagengast, L. (2022). Strengthening the 

Satisfaction Loyalty Link: The Role of Relational Switching Costs. 

Marketing Latters, 33, 293–310. https://doi.org/10.1007/s11002-021-09590-

8 

Fageh, A., Fatmariyah, F., & AS, F. (2022). Relationship Marketing Dalam 

Perspektif Islam. Iqtishadia Jurnal Ekonomi & Perbankan Syariah, 9(1), 63–

77. https://doi.org/10.19105/iqtishadia.v9i1.5589 

Faiza, N. A. R. (2022). Religiusitas, Kepuasan Pelayanan, dan Pengaruhnya 

Terhadap Loyalitas Nasabah Bank Syariah di Kota Surabaya (Analisis 

Regresi Purposed Mediator dengan Bootstrap Matrix). JES: Jurnal Ekonomi 

Syariah, 7(2), 117–135. https://www.ojk.go.id/id/kanal/syariah/ 

Fatimah, F., Tyas, W. M., & Hadi, N. S. (2024). Analisis Retail Service, 

Customer Experience, Switching Barriers, Kepuasan Konsumen Terhadap 

Loyalitas Konsumen UMKM Ritel. Jurnal Ekonomi, 20(1), 108–127. 

https://doi.org/https://doi.org/10.31967/relasi.v20i1.916 

Febrianto, A., & Nurianti, U. (2023). Strategi Pemasaran Produk Tabungan 

Mudharabah Mutlaqah Melalui Relationship Marketing Pada Bank Jatim 

Syariah Capem Probolinggo. Jurnal Ilmiah Ekonomi Islam, 9(1), 268–274. 

https://doi.org/10.29040/jiei.v9i1.7712 

Ghozali, I., & Latan, H. (2015). Konsep, Teknik, aplikasi menggunakan Smart 

PLS 3.0 untuk penelitian empiris . BP Undip . 

Ha, M. T., Nguyen, G. Do, & Doan, B. S. (2023). Understanding The Mediating 

Effect Of Switching Costs On Service Value, Quality, Satisfaction, And 

Loyalty. Humanities and Social Sciences Communications, 10(1), 1–14. 

https://doi.org/10.1057/s41599-023-01797-6 

https://doi.org/10.26533/eksis.v12i1.84
https://doi.org/https:/doi.org/10.31955/mea.v8i2
https://doi.org/10.69648/ZSYY8529
https://doi.org/10.1007/s11002-021-09590-8
https://doi.org/10.1007/s11002-021-09590-8
https://doi.org/10.29040/jiei.v9i1.7712


134 

 

 

Hadi, F. K., & Prakosa, A. (2022). Pengaruh Service Quality, Perceived Value, 

dan Switching Barrier terhadap Customer Retention. Jurnal Pustaka 

Manajemen, 2(1), 14–20. 

https://doi.org/https://doi.org/10.55382/jurnalpustakamanajemen.v2i1.186 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A primer on 

partial least squares structural equation modeling (PLS-SEM) (3rd ed.). Sage. 

Handayani Siregar, T., Aulia Dewi, N., Muda, I., Soemitra, A., & Yusrizal. 

(2025). Pengaruh Pemahaman dan Tingkat Kepercayaan Masyarakat 

Terhadap Rendahnya Inklusi Keuangan Berbasis Fintech di Kabupaten 

Asahan. JSE: Jurnal Sharia Economica JSE, 4(2), 160–171. 

https://doi.org/10.46773/jse.v4i1 

Haris, A. (2023). The Effect Of Web Quality, Customer Retention and Switching 

Barrier on Customer Loyalty Through Customer Satisfaction. Injuruty: 

Interdiciplinary Journal and Humanity, 2(12), 992–1005. 

https://doi.org/https://doi.org/10.58631/injurity.v2i12.153 

Hasanah Syah, N., Iswanto, H., Rachmat Fauzan, T., & Louisa Siahaya, S. (2023). 

Hubungan Realtionship Marketing Terhadap Loyalitas. Edunomika, 8(1), 

2023. https://doi.org/https://doi.org/10.29040/jie.v8i1.10204 

Hasrianti, Usman. (2025). Pengaruh Kualitas Layanan terhadap Loyalitas yang 

Dimediasi oleh Kepuasan dan Komitmen Pengunjung. Journal of Artificial 

Intelligence and Digital Business. 4(3). 8420-8429 

Hidayat, K., & Idrus, M. I. (2023). The Effect of Relationship Marketing Towards 

Switching Barrier, Customer Satisfaction, and Sustomer Trust on Bank 

Customers. Journal of Innovation and Entrepreneurship, 12(1), 12–29. 

https://doi.org/10.1186/s13731-023-00270-7 

Iryani, R. M., & Kristanto, R. S. (2022). Pengaruh Pengetahuan Tentang Bank 

Syariah, Religiusitas, Lingkungan Sosial, Dan Uang Saku Terhadap Minat 

Menabung Mahasiswa Di Bank Syariah (Studi Kasus pada Mahasiswa STIE 

Bank BPD Jateng). Magisma: Jurnal Ilmiah Ekonomi dan Bisnis, 10(2), 

191–202. https://doi.org/10.35829/magisma.v10i2.228 

J Beno, A.P Silen, and M Yanti, “Pengaruh Customer Satisfaction Dan Switching 

Barriers Terhadap Customer Loyalty Pada Bank Syariah (Studi pada 

Mahasiswa Fakultas Ekonomi dan Bisnis Islam UIN Ar-Raniry),” Braz Dent 

J. 33, no. 1 (2022): 1–12. 

Kamau, C. G., & Murori, C. K. (2024). Characteristics of Creative Accounting: A 

Multifaceted Literature Analysis. World Journal of Advanced Research and 

Reviews, 23(1), 2035–2043. https://doi.org/10.30574/wjarr.2024.23.1.2177 

https://doi.org/https:/doi.org/10.55382/jurnalpustakamanajemen.v2i1.186
https://doi.org/https:/doi.org/10.29040/jie.v8i1.10204
https://doi.org/10.1186/s13731-023-00270-7
https://doi.org/10.35829/magisma.v10i2.228
https://doi.org/10.30574/wjarr.2024.23.1.2177


135 

 

 

Khamitov, M., Rajavi, K., Huang, D.-W., & Hong, Y. (2024). Consumer Trust : 

Meta-Analysis of 50 Years of Empirical Research. Journal of Consumer 

Research, 51(1), 7–18. https://doi.org/10.1093/jcr/ucad065 

Laksmita, O. D., Chung, M.-H., Liao, Y.-M., & Chang, P.-C. (2020). 

Multidimensional Scale of Perceived Social Support in Indonesian 

Adolescent Disaster Survivors: A Psychometric Evaluation. PLOS ONE, 

15(3), e0229958. https://doi.org/10.1371/journal.pone.0229958 

Leonard, H., Dodi, S., & Atmaja, R. (2024). Pengaruh Relationship Marketing 

dan Playfulness Terhadap Brand Resonance Dimediasi Oleh ElectronicWord 

Of Mouth Terhadap Buku Impor. Journal of Advances in Digital Business 

and Entrepreneurship, 03(01), 93–109. 

https://intropublicia.org/index.php/jadbe 

Lestari, A. G., & Hernita, N. (2020). Pengaruh Kepuasan dan Switching Barries 

Terhadap Loyalitas Nasabah Telkomsel Pada Karyawan PT. Gistek 

Majalengka. Entrepreneur : Jurnal Bisnis Manajemen Dan Kewirausahaan, 

1(2), 2723–1941. 

Liu, X., & Al, D. A. (2025). The Mediating Role of Consumer Perception in the 

Impact Consumer Trust  on Purchase Intentions in China. Journal of 

Information Systems Engineering and Management, 10(3), 188–200. 

https://doi.org/10.52783/jisem.v10i3.3859 

Mainardes, E. W., Rosa, C. A. D. M., & Nossa, S. N. (2020). Omnichannel 

Strategy and Customer Loyalty in Banking. International Journal of Bank 

Marketing, 38(4), 799–822. https://doi.org/10.1108/IJBM-07-2019-0272 

Mulyani, D. S., & Martilova, N. (2024). Peranan Relationship Marketing pada 

Keputusan Nasabah dalam Menggunakan Tabungan IB Haji di PT Bank KB 

Bukopin Syariah Cabang Bukittinggi. ALSYS, 4(3), 196–204. 

https://doi.org/10.58578/alsys.v4i3.2932 

Nabila, F. S., Fakhri, M., Pradana, M., Kartawinata, B. R., & Silvianita, A. 

(2023). Measuring Financial Satisfaction of Indonesian Young Adults: A 

SEM-PLS Analysis. Journal of Innovation and Entrepreneurship, 12(1), 16. 

https://doi.org/10.1186/s13731-023-00281-4 

Nguyen, D. T., Pham, V. T., Tran, D. M., & Pham, D. B. T. (2020). Impact of 

service quality, customer satisfaction and switching costs on customer 

loyalty. Journal of Asian Finance, Economics and Business, 7(8), 395–405. 

https://doi.org/10.13106/JAFEB.2020.VOL7.NO8.395 

Nurjanah, P., & Juanim. (2020). Experiential Marketing Dan Switching Barriers 

Terhadap Customer Retention Dan Loyalitas Nasabah. Jurnal Riset Bisnis 

dan Manajemen, 13(2), 76–83. https://doi.org/10.23969/jrbm.v13i2.3850 

https://doi.org/10.1093/jcr/ucad065
https://doi.org/10.1371/journal.pone.0229958
https://intropublicia.org/index.php/jadbe
https://doi.org/10.52783/jisem.v10i3.3859
https://doi.org/10.1108/IJBM-07-2019-0272
https://doi.org/10.58578/alsys.v4i3.2932
https://doi.org/10.1186/s13731-023-00281-4
https://doi.org/10.13106/JAFEB.2020.VOL7.NO8.395
https://doi.org/10.23969/jrbm.v13i2.3850


136 

 

 

Oktapiani, A. A., & Anggraini, T. (2022). Pengaruh Relationship Marketing, 

Comporate Image dan Syariah Compliance Terhadap Loyalitas Nasabah 

dengan Kepuasan Nasabah Sebagai Variabel Intervening Pada PT BSI KCP 

Gunung Tua. Jurnal Ilmiah Ekonomi Islam, 8(3), 3423. 

https://doi.org/10.29040/jiei.v8i3.6803 

P. Kotler & Keller, K, Manajemen Pemasaran (Jakarta : Erlangga, 2014), 114. 

Sahputra, J., & Harahap, R. A. (2022). Pengaruh Religius Terhadap Loyalitas 

Nasabah. Jurnal Ekonomi Dan Keuangan Syariah, 1(1), 1–37. 

Saputra Siregar, E., Ana Siregar, F., & Sulthan Thaha Saifuddin Jambi, U. (n.d.). 

Menakar Potensi Bank Syariah Di Indonesia Pada Masa Covid-19. Jurnal 

Ilmu Ekonomi Dan Keislaman, 8, 177–188. 

Sari, N., & Patrisia, D. (2020). Effect of Satisfaction, Switching Barrier, and 

Customer Value on Customers Loyalty of Credit Repeated in BRI Bank of 

Pangian Batusangkar Branch. 

Sianipar, G. J. M., Mei, S., Hutagaol, S., & Simanjuntak, A. N. (2023). Pengaruh 

Relationship Marketing Terhadap Kepuasan dan Loyalitas Wisatawan yang 

Pernah Menginap di Hotel Kabupaten Samosir. Jurnal Manajemen Dan 

Bisnis (JMB), 23(2), 373–384. 

https://doi.org/https://doi.org/10.54367/jmb.v23i2 

Sitohang, R., Saragih, H., & Rahman, R. (2021). Pengaruh Kualitas Layanan, 

Kesadaran Merek Dan Kepuasan Nasabah Terhadap Loyalitas Nasabah Pada 

Bank Sumut Medan. Jurnal Ilmiah METHONOMI, 7(2), 206–217. 

https://doi.org/10.46880/methonomi.Vol7No2.pp206-217 

Sofjan, S., & Erdiansyah, R. (n.d.). Dinamika Pengaruh Komunikasi Persuasif 

terhadap Kepercayaan Nasabah dalam Konteks Industri Asuransi. 

Sugiyono. (2018). Metode Penelitian Kuantitatif, Kualitatif Dan R & D. Alfabeta. 

Sutomo, D. A., & Rofiuddin, M. (2022). Loyalitas Nasabah pada Bank Syariah 

Indonesia: Dampak Relationship Marketing dan Mobile Banking dengan 

Switching Barrier sebagai Variabel Moderating. Journal of Management and 

Digital Business, 2(1), 39–47. https://doi.org/10.53088/jmdb.v2i1.153 

Triana, A. (2024). Pengaruh Relationship Marketing terhadap Loyalitas 

Konsumen pada Rafins Indonesia. Jurnal EMT KITA, 8(1), 479–485. 

https://doi.org/10.35870/emt.v8i1.1909 

Umatin, C., Vanessa, C., Sulkha, A., Nurkholifah, N., Pambudi, A., Nasichin Al 

Muiz, M., Ubaidillah Ridwanulloh, M., Kediri, I., & Sayyid Ali Rahmatullah 

Tulungagung Jawa Timur, U. (2024). Urgensi Mutu Pelayanan Customer 

Service Dalam Meningkatkan Kepuasan Dan Loyalitas Nasabah. WADIAH: 

https://doi.org/10.29040/jiei.v8i3.6803
https://doi.org/https:/doi.org/10.54367/jmb.v23i2
https://doi.org/10.46880/methonomi.Vol7No2.pp206-217


137 

 

 

Jurnal Perbankan Syariah, 8(2), 324–345. 

https://doi.org/10.30762/wadiah.v8i2 

Widyantriana, C., Welsa, H., & Cahyani, P. D. (2022). Pengaruh Relationship 

Marketing dan Kepercayaan Pelanggan terhadap Loyalitas Konsumen 

dengan Keputusan Pembelian sebagao Variabel Intervenig: Al-Kharaj : 

Jurnal Ekonomi, Keuangan & Bisnis Syariah, 6(1), 80–90. 

https://doi.org/10.47467/alkharaj.v6i1.2576 

Widyastuti, W., Hartini, S., Tiarawati, M., Artanti, Y., & Untarini, N. (2024). 

Why Do Dissatisfied Consumers Remain Loyal? The Role Of Switching 

Barriers In Online Shopping. Asian Journal of Business Research, 14(1), 76–

96. https://doi.org/10.14707/ajbr.240166 

Wijaya, E., Junaedi, A. T., Fransisca, L., Chandra, S., & Suyono. (2023). Trust, 

Satisfaction, and Loyalty Of Islamic Bank Customers: Role Of Religiosity. 

Jurnal Aplikasi Manajemen, 21(2), 490–501. https://doi.org/10.21776/ub.jam 

Yusup, Divela Zulvianasya GA, & Suparno. (2025). Pengaruh Dimensi 

Relationship Marketing Terhadap Customer Loyalty Pada Kafe Saat Kopi 

Surabaya. Bisman (Bisnis dan Manajemen): The Journal of Business and 

Management. 8(2), 419-431. 

Zakariah, M. A., & Afriani, V. (2021). Metodologi penelitian kuantitatif: 

Pengembangan hipotesis dan pengujiannya. Penerbit Andi. 

Zakiah, N. (2022). Analisis Perbandingan Pelayanan Perbankan Syariah dan 

Perbankan Konvensional. Jurnal Masharif Al-Syariah: Jurnal Ekonomi Dan 

Perbankan Syariah, 5(2), 48–57. 

https://doi.org/https://doi.org/10.30651/jms.v5i2.5295 

Zouari, G., & Abdelhedi, M. (2021). Customer Satisfaction In The Digital Era: 

Evidence From Islamic Banking. Journal of Innovation and 

Entrepreneurship, 10(1), 1–18. https://doi.org/10.1186/s13731-021-00151-x 

  

  

https://doi.org/10.21776/ub.jam

