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ABSTRAK 

Trya Rafa’ Nazahah: Implementasi Public Relations Berbasis Digital Dalam 

Meningkatkan Citra Sekolah Di SMK Islamic Centre 

Cirebon 

 

Penelitian ini dilatarbelakangi oleh perkembangan teknologi digital yang menuntut 

pengelolaan Public Relations (PR) secara modern. Di SMK Islamic Centre Cirebon, 

PR digital belum sepenuhnya terkelola secara sistematis karena media sosial masih 

dikelola secara personal dan belum terkoordinasi optimal dengan tim humas. 

Penelitian ini bertujuan menganalisis implementasi PR digital, pengelolaan media 

sosial, koordinasi, serta kendala. Metode yang digunakan adalah deskriptif dengan 

pendekatan kualitatif. Informan meliputi kepala sekolah, wakil kepala sekolah 

bidang humas, tim IT, dan pengelola media sosial. Teknik pengumpulan data 

melalui observasi, wawancara, dan dokumentasi. Hasil penelitian menunjukkan 

bahwa PR digital telah memanfaatkan berbagai platform seperti Instagram, 

Facebook, WhatsApp, TikTok, dan website, terutama untuk promosi SPMB. 

Namun, pengelolaan konten belum terencana secara sistematis dan masih terpusat 

pada satu pengelola. Koordinasi bersifat informal, dengan kendala utama berupa 

keterbatasan SDM, fasilitas, dan konsistensi konten. Meski demikian, PR digital 

cukup efektif dalam mempercepat penyebaran informasi, meningkatkan interaksi, 

dan membangun citra positif sekolah. 

Kata kunci: Public Relations digital, media sosial, citra sekolah, komunikasi 

pendidikan. 
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ABSTRACT 

Trya Rafa’ Nazahah: The Implementation of Digital-Based Public Relations in 

Enhancing School Image at SMK Islamic Centre 

Cirebon 

 

This study is motivated by the rapid development of digital technology, which 

requires educational institutions to manage Public Relations (PR) in a modern and 

integrated manner. At SMK Islamic Centre Cirebon, digital PR management has 

not been fully systematic, as social media is still managed personally and not 

optimally coordinated with the Public Relations team. This study aims to analyze 

the implementation of digital PR strategies, social media management, 

coordination, and challenges. This research uses a descriptive method with a 

qualitative approach. Informants include the principal, vice principal for Public 

Relations, IT team, and social media administrators. Data were collected through 

observation, interviews, and documentation. The results show that digital PR has 

utilized various platforms such as Instagram, Facebook, WhatsApp, TikTok, and the 

website, especially for student admission promotion (SPMB). However, content 

management is not yet systematically planned and remains centralized on one 

administrator. Coordination is mostly informal, with main challenges including 

limited human resources, facilities, and content consistency. Nevertheless, digital 

PR is considered effective in accelerating information dissemination, increasing 

interaction, and building a positive school image. 

Keywords: digital Public Relations, social media, school image, educational 

communication. 
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MOTTO 

 

فُااالَا .…“ لاّاانفَْسًاااالّلَاُاايكَُلِّ
ِ
وُسْعَهَاااا  ”ا

“Allah tidak membebani seseorang melainkan sesuai dengan kesanggupannya…” 

(QS. Al-Baqarah: 286) 
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