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ABSTRAK

Abdul Rosyid. 2486050008. Pengaruh Marketing Syariah Dan Inovasi
Produk Terhadap Kinerja UMKM Kuliner di Kecamatan Talun Kabupaten

Cirebon.

Kecamatan Talun Kabupaten Cirebon beberapa tahun silam telah ditetapkan
sebagai daerah wisata kuliner, namun peningkatan kinerja UMKM Kulinernya
masih belum optimal.

Penelitian ini bertujuan untuk menganalisis pengaruh marketing syariah dan
inovasi produk terhadap kinerja UMKM kuliner di Kecamatan Talun Kabupaten
Cirebon, baik secara parsial maupun simultan.

Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei
dan 83 sampel pengusaha UMKM kuliner. Analisis data dilakukan menggunakan
regresi linear.

Hasil penelitian menunjukkan bahwa marketing syariah dan inovasi produk
baik secara parsial maupun simultan berpengaruh signifikan terhadap kinerja

UMKM kuliner dengan p-value 0,001 dan 0,006 dan 0,000.

Kata Kunci: Marketing Syariah, Inovasi Produk, Kinerja UMKM Kuliner
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ABSTACT

Abdul Rosyid. 2486050008. The Influence of Sharia Marketing and Product
Innovation on the Performance of Culinary MSMEs in Talun District, Cirebon

Regency.

Talun District, Cirebon Regency, was designated a culinary tourism area
several years ago, but the performance of its culinary MSMEs remains
suboptimal.

This study aims to analyze the influence of Sharia marketing and product
innovation on the performance of culinary MSMEs in Talun District, Cirebon
Regency, both partially and simultaneously.

This study used a quantitative approach with a survey method and a
sample of 83 culinary MSME entrepreneurs. Data analysis was performed using
linear regression.

The results indicate that Sharia marketing and product innovation, both
partially and simultaneously, significantly influence the performance of culinary

MSMEs, with p-values of 0.001, 0.006, and 0.000, respectively.

Keywords: Sharia Marketing, Product Innovation, MSME Performance Culinary
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