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ABSTRAK

Ati Kusniyati. NIM: 2282120026. “PENGARUH GAYA HIDUP KONSUMEN,
DIFERENSIASI PRODUK DAN NILAI ESTETIKA TERHADAP CUSTOMER
RETENTION PADA PELANGGAN EUNOLA COFFEE & SPACE
CIREBON”,2026

Persaingan bisnis kafe di Kota Cirebon yang semakin ketat menuntut Customer
Retention yang kuat sebagai kunci keberlangsungan usaha, termasuk bagi Eunola Coffee
& Space Cirebon. Kajian yang secara spesifik mengintegrasikan gaya hidup konsumen,
diferensiasi produk, dan nilai estetika terhadap Customer Retention pada bisnis kafe lokal
masih terbatas, sehingga menjadi urgensi penelitian ini. Penelitian ini bertujuan
menganalisis pengaruh gaya hidup konsumen, diferensiasi produk, dan nilai estetika
terhadap Customer Retention, baik secara parsial maupun simultan, pada pelanggan
Eunola Coffee & Space Cirebon. Penelitian menggunakan pendekatan kuantitatif
asosiatif kausal dengan sampel 100 responden yang ditentukan melalui purposive
sampling, dianalisis menggunakan regresi linear berganda serta uji hipotesis parsial (uji
t) dan simultan (uji F). Hasil penelitian menunjukkan bahwa gaya hidup konsumen,
diferensiasi produk, dan nilai estetika secara parsial maupun simultan berpengaruh positif
dan signifikan terhadap Customer Retention, dengan Adjusted R Square sebesar 0,682
yang berarti ketiga variabel mampu menjelaskan 68,2% variasi Customer Retention, dan
gaya hidup konsumen tercatat sebagai variabel dengan pengaruh paling dominan. Temuan
ini menunjukkan bahwa kesesuaian gaya hidup, keunikan produk, dan daya tarik visual
kafe secara bersama-sama membentuk keterikatan pelanggan, sehingga Eunola Coffee &
Space perlu terus mengembangkan ketiga aspek tersebut, khususnya penguatan citra gaya
hidup, guna mempertahankan loyalitas dan retensi pelanggannya secara berkelanjutan.

Kata Kunci: Gaya Hidup Konsumen, Diferensiasi Produk, Nilai Estetika, Customer
Retention.



ABSTRACT

Ati Kusniyati. Student ID: 2282120026. “THE INFLUENCE OF CONSUMER
LIFESTYLE, PRODUCT DIFFERENTIATION, AND AESTHETIC VALUE ON
CUSTOMER RETENTION AMONG CUSTOMERS OF EUNOLA COFFEE &
SPACE CIREBON?”, 2026.

Competition among coffee shops in the city of Cirebon is becoming increasingly
intense, demanding strong customer retention as a key factor for business sustainability,
including for Eunola Coffee & Space Cirebon. Studies that specifically integrate
consumer lifestyle, product differentiation, and aesthetic value with customer retention in
local coffee shop businesses remain limited, making this study an urgent undertaking.
This study aims to analyze the influence of consumer lifestyle, product differentiation, and
aesthetic value on customer retention, both partially and simultaneously, among
customers of Eunola Coffee & Space Cirebon. The study uses a causal associative
quantitative approach with a sample of 100 respondents determined through purposive
sampling, analyzed using multiple linear regression along with partial hypothesis testing
(t-test) and simultaneous testing (F-test). The results show that consumer lifestyle,
product differentiation, and aesthetic value, both partially and simultaneously, have a
positive and significant effect on customer retention, with an Adjusted R Square of 0.682,
indicating that the three variables are able to explain 68.2% of the variation in customer
retention, with consumer lifestyle recorded as the most dominant variable. These findings
indicate that the alignment of lifestyle, product uniqueness, and the café's visual appeal
jointly shape customer attachment, so Eunola Coffee & Space needs to continue
developing all three aspects, particularly strengthening its lifestyle image, in order to
sustainably maintain customer loyalty and retention.

Keywords: Consumer Lifestyle, Product Differentiation, Aesthetic Value, Customer
Retention.
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MOTTO

Sebenarnya tidak ada yang perlu dikhawatirkan, Allah memang tidak menjanjikan
hidupmu selalu mudah. Tapi, dua kali Allah berjanji bahwa:
“15u sl g & 3 Sl e
(Q.S. Al Insyirah:5-6)
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