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ABSTRAK

Izmi Awanis. NIM : 1608203161, “PENGARUH ONLINE CUSTOMER
REVIEW DAN PROMOSI TERHADAP KEPUTUSAN PEMBELIAN DI
SHOPEE PADA MAHASISWA”, 2020

E-Commerce memiliki dampak positif terhadap perkembangan ekonomi
saat ini, salah satu dampak yang diprediksi yaitu lapangan kerja bertambah secara
pesat. Saat ini belanja online melalui internet menjadi tren di Indonesia, sehingga
istilah online shop sudah semakin marak di kalangan masyarakat, bukan hanya
fashion yang ditawarkan melainkan banyak sekali barang-barang kebutuhan
sehari-hari yang ditawarkan di situs online shop. Selain promosi cara yang
dilakukan oleh perusahaan situs online shop ialah dengan memanfaatkan online
customer review yang baik mengenai produk yang ditawarkan. Online customer
review merupakan ulasan dari konsumen yang telah mendapatkan manfaat dari
produk tersebut.

Penelitian ini bertujuan untuk mengetahui pengaruh variabel dari online
customer review dan promosi terhadap keputusan pembelian di Shopee pada
mahaasiswa. Penelitian ini menggunakan penelitian kuantitatif, data yang
dikumpulkan dengn cara observasi, studi pustaka dan kuesioner kemudian di
analisis dengan metode desktiptif analisis dan diolah dengan menggunakan SPSS
versi 20 dengan jumlah sampel 96 responden.

Hasil penelitian menunjukkan bahwa variabel Online Customer Review
berpengaruh positif secara signifikan terhadap Keputusan Pembelian, hal ini
dibuktikan dengan nilai thiwng Sebesar 2,124 dengan tiael Sebesar 1,985 maka nilai
thitung > taber dan nilai signifikansi variabel Online Customer Review sebesar 0,036.
Variabel promosi berpengaruh positif secara signifikan terhadap Keputusan
Pembelian, hal ini dibuktikan dengan nilai thiwng Sebesar 6,208 dengan tiape S€besar
1,985 maka nilai thiwng > taner dan nilai signifikansi variabel Online Customer
Review sebesar 0,000. Sedangkan, berdasarkan hasil perhitungan statistik uji
simultan, maka dapat disimpulkan bahwa online customer review dan promosi
berpengaruh secara simultan terhadap keputusan pembelian di Shopee, hal
tersebut dibuktikan dengan nilai Fniwng Sebesar 43,693 dan nilai signifikansi
sebesar 0,000 serta koefisien determinasi yakni 0,484 yang berarti bahwa
keputusan pembelian dapat dijelaskan oleh variabel online customer review dan
promosi sebesar 48,4%, sedangkan sisanya sebesar 51,6 % dijelaskan oleh
variabel lainnya yang tidak terdapat dalam penelitian ini.

Kata Kunci : Online Customer Review, Promosi, Keputusan Pembelian



ABSTRACT

Izmi Awanis. NIM: 1608203161, "THE EFFECT OF ONLINE CUSTOMER
REVIEW AND PROMOTION TO PURCHASE DECISIONS IN SHOPEE IN
STUDENTS", 2020

E-Commerce has a positive impact on current economic development, one
of the predicted impacts is that employment will increase rapidly. Nowadays
online shopping through the internet is becoming a trend in Indonesia, so the term
online shop has become more and more popular among the people, not only the
fashion that is offered but many items of daily necessities offered on the online
shop site. In addition to the promotion of ways that companies do online shop
sites is by utilizing a good online customer review of the products offered. Online
customer reviews are reviews of consumers who have benefited from the product.

This study aims to determine the effect of variables from online customer
reviews and promotions on purchasing decisions at Shopee on students. This
study uses quantitative research, data collected by means of observation,
literature study and questionnaires are then analyzed by descriptive analysis
method and processed using SPSS version 20 with a sample size of 96
respondents.

The results showed that the Online Customer Review variable had a
significant positive effect on Purchasing Decisions, this was evidenced by the
tcount of 2.124 with a ttable of 1.985, the tcount> ttable and the significance
value of the Online Customer Review variable at 0.036. Promotional variables
significantly positive effect on Purchasing Decisions, this is evidenced by the
tcount of 6.208 with a t table of 1.985 then the tcount> ttable and the significance
value of the Online Customer Review variable of 0,000. Meanwhile, based on the
results of the simultaneous test statistical calculations, it can be concluded that
online customer reviews and promotions have a simultaneous effect on
purchasing decisions at Shopee, this is evidenced by the Fcount value of 43,693
and a significance value of 0,000 and a coefficient of determination of 0.484
which means that the purchase decision can be explained by the online customer
review and promotion variable by 48.4%, while the remaining 51.6% is explained
by other variables not included in this study.

Keywords: Online Customer Review, Promotion, Purchase Decision
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