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ABSTRAK

Muhamad Igbal Al Bagih. 1808109071. Strategi Pemasaran Pendidikan Dalam
Menarik Minat Santri Baru Di Pondok Pesantren Al-Muqoddas Kabupaten
Cirebon. Skripsi Cirebon: Fakultas Ilmu Tarbiyah dan Keguruan. Jurusan
Manajemen Pendidikan Islam, 08 April 2022.

Pendidikan pada saat ini berkembang begitu cepat ketika diberlakukanya
Undang Undang Nomor. 20 tahun 2003 yang menjelaskan tentang pendidikan
nasional yang menjadi landasan yuridis bagi pengelola sekolah di Indonesia. Suatu
lembaga pendidikan diharuskan mengatur lembaga pendidikanya dengan baik seperti
pengelolaan metode belajar, materi pembelajaran, kegiatan siswa, hingga kegiatan
mengenalkan lembaga kepada masyarakat luas. Berdasarkan observasi awal yang
diperoleh pondok pesantren Al Mugoddas bart mengeluarkan satu generasi alumni,
setiap tahun ajaran baru Al Mugoddas hanya menerima peserta didik yang terbatas
dikarenakan kurangya fasilitas'pondok seperti gedung asrama, kelas. Pada tahun 2020
pondok mempunyai target menerima 120 peserta didik akan tetapi tidak mencapai
target yang diharapkan. Artinya kurangya sistem pemasaran yang efektif, peran
alumni- dalam memasarkan pondok juga belum maksimal; serta kurangya minat
masyarakat, dan juga sarana dan prasarana yang kurang memadal.

Berdasarkan latar belakang tersebut tujuan penelitian ini ialah: konsep strategi
pemasaran pendidikan, faktor penghambat dan pendukung strategi pemasaran
pendidikan, bagaimana dalam menarik minat santri baru.

Untuk mengetahui bagaimana metode yang digunakan dalam penelitian ini
adalah penelitian kualitatif deskriptif yakni prosedur penelitian yang menghasilkan
data-data deskriptif sifatnya periggambaran, penjelasan, serta ungkapan-ungkapan
terhadap hasil seluruh penelitian tanpa dilakukan perhitungan statistik.

Hasil penelitian yang sudah dilakukan oleh peneliti adalah menunjukan bahwa
strategi pemasaran pendidikan di-pondok pesantren Al-Mugoddas sudah diterapkan
sesuai lima elemen dalam strategi pemasaran akan tetapi belum dilakukan secara
maksimal, dikarenakan pondok pesantren Al-Mugoddas masih mengacu pada pondok
pesantren lain, faktor pandemi yang menghambat proses kunjungan beberapa
lembaga pendidikan SD atau MI untuk menarik calon santri baru sesuai target.

Kata Kunci: Strategi Pemasaran Pendidikan, Minat



ABSTRACT
Muhammad Igbal Al Bagih. 1808109071. Educational Marketing Strategy at Al-
Mugoddas Islamic Boarding School, Cirebon Regency in Attracting New Santri
Interests. Thesis Cirebon: Faculty of Tarbiyah and Teacher Training. Department of
Islamic Education Management, 08 April 2022.

Education is currently developing so fast when the enactment of Law No. 20
of 2003 which explains about national education which is the juridical basis for
school managers in Indonesia. An educational institution is required to regulate its
educational institutions properly, such as the management of learning methods,
learning materials, student activities, to activities to introduce the institution to the
wider community. Based on initial observations obtained by the Al Mugoddas
Islamic boarding school, only one generation of alumni has been issued, each new
academic year Al Mugoddas only accepts limited students due to the lack of cottage
facilities such as dormitory buildings, classes..In 2020 the cottage has a target of
accepting 120 students but did not reach the expected target. This means that there is
a lack of an effective marketing system, the role of alumni in marketing the cottage
has not been maximized, as well as-the lack-of public interest, and also inadequate
facilities and infrastructure.

Based on this background, the objectives of this research are: the concept of
educational marketing strategy, the inhibiting and supporting factors of the education
marketing strategy, the impact of the education marketing strategy in attracting new
students.

To find out how the method used in this research is descriptive qualitative
research, namely research procedures that produce. descriptive data that are
depictions, explanations, -and .expressions on the! results of all research without
statistical calculations.

The results of the research that have been carried out by researchers are
showing that the marketing strategy of education at the Al-Mugoddas Islamic
boarding school has been implemented according to the five elements in the
marketing strategy but has not been carried.out optimally, because the Al-Mugoddas
Islamic boarding school still refers to-other-Islamic boarding schools, the pandemic
factor that hinder the process of visiting several elementary or MI educational
institutions to attract new prospective students according to the target.

Keywords: Educational Marketing Strategy, Interest
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